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AMERICA’S LARGEST DISTRIBUTOR 
OF NARROW FABRICS FOR SHOES 














Visit us at the 
Popular Price Shoe Show 
Room 1085, Hotel New Yorker 


1, 2 or even all 3 widths 
on the same shoe. ee 


Available in all colors and widths Lan 


for immediate delivery. 
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Cos! per shoe negligible 
. . . greatly enhances sales 
and beauty of shoes. 














Write today for samples of pattern 1952 in '/p”, 3/16”, 4” and 34” gros-grain trimmings. 





PERO DANIELS inc. 


Thos. G. Plant Bidg., Boston 30, Massachusetts Phone: JA 2-1320 





BLACK 








\ AMERICAN HIDE ano LEATHER COMPANY 


BOSTON, MASSA CHESETES 





Leathers of Distinction... 
KIPS and SIDES 


Distributors: 
—— Leather Co F. J. Kelly 
9 Beach Street, Boston, Mass. 918 N. Fourth St., Milwaukee, Wis. 


Paul a Gerwin The John Harvey Leather Co. 
485 So. High Street, Columbus, Ohio 50 Wildey St., Philadelphia, Pa. 


oe ng Leather 
06 Main St., aoe “Angeles 13, Calif. 
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Line them uth 
MIRAKROME 


MIRACLE CHROME LINING 


AND 


MARY'S LAMBSKIN 


Created from Selected Lambskins 
TIGHT FINISH 
PENETRATED DYEING 
STRONG & LONG WEARING 
UNIFORM QUALITY 
& COLORING 


DONNELL 
& MUDGE, INC. 


CANAL ST., SALEM, MASS. 
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PROCESS 


WOOD HEELS THAT 
HER COVERINGS... 


OVER 20 MILLION PAIRS 

PROCESSED LAST YEAR 

~ Amazing is the only word that adequate- 
UNEQUALLED ly describes the new, near-perfect 
IN BEAUTY... : PLASTIC covering for wood heels by 
the DON-ITE Process! So effective is 

this new method and process that the 

world’s largest shoe manufacturers 

covered over 20 million pairs last year. 

Why not investigate for yourself the 

DON-ITE process . . . declared by many 

CHEAT ENED {j to be the most advanced step in the 


ms shoe industry in years! Yes. . . 
"WEAR-ABILITY’ } 


Ach Your Shoe Manufacturer 


NOW USED BY THE 


WORLD'S LARGEST Ne DON -f7IK Company 


SHOE MANUFACTURERS t, 
4200 N. SECOND ST. * ST. LOUIS 7, MO. 
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THE WEAK LINK IN SHOE CONSUMPTION 


Four pairs per capita is very possible—if the weaknesses are seen 


Re: decades the shoe industry has 
talked about selling more shoes, 
about “extra pairage,” about increas- 
ing per capita consumption. This is 
and should be the prime business 
of any industry. But while in_ this 
respect the shoe industry has shown 
some spasmodic signs of progress, in 
other instances it has flopped. The 
end objective—to increase consump- 
tion of footwear—has simply fallen 
short of its opportunities. 

In the prosperous decade, 1921-30, 
average per capita shoe consumption 
was 2.81 pairs. In the next decade, 
1931-40, it rose to 2.99 pairs. Ex- 
cluding the five depression years, 
the latter half of that same decade 
(1936-40), showed a consumption 
figure of 3.18 pairs. In the five post- 
war years, 1946-50, the consumption 
figure was 3.16 pairs, or about the 
same as the five-year prewar annual 
average. However, today we show 
about one-third of a pair per capita 
increase as compared with, the 1921- 
30 period. 

Now, even one-third of a pair is a 
substantial increase in consumption. 
It amounts to about 50,000,000 pairs 
at our present level of population. 
However, an individual breakdown 
by shoe types reveals some interest- 
ing data. The increase has come solely 
in women’s, children’s and misses’ 
shoes. 

In the 1921-30 period, average 
annual consumption of women’s 
shoes was 2.99 pairs per capita. In 
the 1931-40 decade it rose to 3.23 
pairs. In the 1936-40 period it was 
even better—3.61 pairs. And in the 
1946-50 period it was up to 3.79 
pairs per capita. Real progress was 
made in this field. 

For the 1921-30 decade, misses’ 
and children’s shoes were consumed 
at an annual average of 2.56 pairs per 
capita. In the next decade it showed 
little change (2.51 pairs), though in 
the more prosperous last half of that 
decade (1936-40) it was up to 2.79 
pairs. The real jump came in the five- 
year postwar period, with a per cap- 
ita annual average of 4.65 pairs—the 
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Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, 5c each; 
1000-3000, 2%c each; 5000 or over, 
1%c each. 





highest of any type shoes in the in- 
dustry’s history. 

But while women’s, misses’ and 
children’s shoes were showing good 
per capita consumption increases over 
this 30-year period, men’s, boys’ and 
youths’ shoes showed a decline. In 
the 1921-30 decade, average annual 
per capita consumption of men’s shoes 
was 2.13 pairs. In the next decade 
it fell to 1.98 pairs (though for the 
last half of that decade it held up 
to 2.09 pairs). But in the five post- 
war years, 1946-50, men’s shoe con- 
sumption has averaged only 1.88 
pairs a year—shockingly low consid- 
ering the generally high level of in- 
comes during this period. 


Youths’ The Same 

The boys’ and youths’ picture is 
similarly discouraging. In the 1921- 
30 decade, average annual per capita 
consumption was 1.79 pairs. In the 
next ten-year period it dropped to 
1.41 pairs. And in the last half of 
that same decade it dropped even 
more, to 1.33 pairs (a period when 
all other types, even men’s, showed 
an increase). In the five-year postwar 
period the per capita consumption 
here has averaged only 1.41 pairs 
annually, 

Thus, over this 30-year period, the 
increase in over-all per capita con- 
sumption of shoes is attributed to 
women’s, misses’ and children’s shoes. 
Overall, men’s, boys’ and youths’ 
shoes have shown a decline over this 
same period. 

But supposing men’s, boys’ and 
youths’ shoes had shown an increase 
proportionate with others. Today, 
had this happened, we would have 
an over-all per capita consumption 
of pretty close to four pairs. 

Now, when this shoe industry talks 
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about selling more shoes — that is, 
increasing per capita consumption— 
it should train its merchandising 
guns on our weak spots—men’s, boys’ 
and youths’ shoes. Altogether, these 
types comprise one-fourth of our 
total shoe output, or about 120,000,- 
000 pairs a year. If per capita con- 
sumption of these increased equiva- 
lent to the rise shown in women’s 
shoe consumption, that figure would 
be about 150,000,000 pairs—or an 
increase in 30,000,000 pairs annually 
to add to the industry’s total. 

The hottest issue facing the shoe 
industry is this: to apply the same 
successful merchandising “gimmick” 
to men’s, boys’ and youths’ shoes 
that gave the sales impetus to wom- 
en’s, misses’ and children’s shoes. 
For example, in the 1921-30 period, 
women consumed less than one, pair 
more per capita than did men. But 
today, women consume two pairs 
more per capita than men. Why? 
What caused the gradual increase in 
one, the gradual decline in the other? 

Probing the answers to this holds 
wonderful marketing _ possibilities. 
Perhaps, for example, the answer 
lies in the emphasis on style given 
to women’s and misses’ shoes—the 
truly radical shifts in fashion over 
the 30-year period, affecting these 
shoes. Compare this with the rela- 
tive “stability” or static condition in 
fashion in the men’s and boys’ and 
youths’ field—static, that is, com- 
parable to what has occurred in the 
other fields. 

Perhaps this is the answer — or 
maybe the answer lies elsewhere. But 
if we are genuinely seeking to raise 
per capita shoes consumption (and 
what else are we in business for?), 
then we may find to our surprise that 
the problem is not so insurmountable 
as we have been led to believe. These 
figures do indicate one thing: it is a 
very practical possibility to raise per 
capita consumption to four pairs. 
That would mean that in 1951 we’d 
be making at least 550,000,000 pairs 
instead of the 450,000,000 we’re ac- 
tually going to produce. 
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stop falling for misfit threads... 


e 
Poorly constructed of quick-to-break, inelastic materials, old-style threads are ill-suited to the 
job of turning out quality shoes. Unable to take rough usage, they yield to rot—wear out 
before the shoe itself. Their large diameter mars the looks of your shoes. Altogether, these 


misfit threads hurt you where it counts most...with your customers...and in your pocketbook. 





Start calling for nhymo thread 


Tailor-made for shoe-making because it’s a stronger, super-elastic nylon thread... 


developed to practical perfection by Belding Corticelli’s revolutionary non-twist 
Monocord construction. Greater production economy results because this added resilience 


reduces “crippling?” NYMO resists abrasion, withstands thread rot due to perspiration and 





tanning acids... holds up under everyday flexing strain and outlasts the life of the shoe. 
Its smaller diameter improves the shoes looks. In fact, NYMO triply pays in terms of your 


savings, your profits, and the lasting satisfaction of your customers. 


SEW IT STRENGTHEN Ii STYLE 17 WITH 


e/) ig (Cortivelli 


THREADS FOR HOEMAKING 


1407 BROADWAY, NEW YORK 18, W. 
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Just like clockwork 


when you use 











4 
Just like Clockwork"—not just a figure of speech 
but an actual description of the “Rotary Way." 


Rotary Coated Binding comes in all colors, in all 
grades, including Nylon and Elasticized, meets all 
climatic conditions and will not gum the machine. 


But Rotary offers more than the finest in bindings — 
it offers the ONLY COMPLETE FRENCH CORD BINDING 
SERVICE including the superior Rotary French Cord 
Machine, Rotary electric heating unit and a staff of 
experienced service men supplying complete and 
efficient service to all users of Rotary products. 


Kany MACHINE COMPANY, INC. 


LYNN, MASS. 
1408 LOCUST ST. ST. LOUIS, MISSOURI 





Agents for 
SHAWSHEEN 
Shoe Tapes 








a tll 





STICK to the 
THE ONLY COMPLETE ; G Vay WAY 


FRENCH CORD SERVICE 
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LEATHER 


SHOE STYLED BY DIAMOND SHOE CO. 


For dress wear the Diamond 


Shoe Company considers our 
Normil outstanding. A smooth 


sleek leather of full chrome 





tannage, it has a calf-like 


finish and rich appearance. 
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We don’t make 
a lot of noise 
but we do make 


a lot of leather 








KORN LEATHER CO. 


Tanners of fine side and split leathers 


bd 
i 
2 
5 
: 
; 


TANNERY and GENERAL OFFICES PEABODY, MASS. 


REPRESENTATIVES 


VICTOR W. HEARTEL 


S. FARKASH, INC. jJ. H. MURROW 
Chicago and Milwaukee 


New York, N. Y. Pennsylvania 
WM. T. DAVIDSON 


GEO. E. MORRIS & CO. AL SCHWAB WM. L. HALL, INC. 
Los Angeles, Cal. 


St. Louis, Mo. Ohio Territory Rochester, N. Y. 
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SHOE FASHION 


Sty [ escope 


NEWS 


AND TRENDS 





Out of Chicago show came diversity of styles. General 
feeling is that there was a little of this and little of that. 
Although no one feels certain about what is big or good, 
industry concludes that at least Spring shoes will be ''in- 
teresting. Nevertheless, opinions in industry conflict. 
Many looking forward to New York PPSSA to clarify direc- 


tion of trends. 


Some trends, predicted earlier by Stylescope, are taking 
hold. Major of these is naked back effects. A definite 
feeling for boudoir type footwear for outdoor wear being 
styled. In most cases Spring and Summer shoes of this 
type being designed with narrow strippings or very narrow 
straps around back to aid in fit. 


Many lines now showing very opened backs. Substantial 
orders encouraging. Reports are! that completely naked 
backs with no straps already doing well in big city retail 
stores. Promotional possibilities behind this type of shoe 
are limitless. Imaginative descriptive names can be found 
to capture interest of women consumers. ''Strip-tease exit," 
"cool heels," ''exotic departure,’ are only a 8 

eis ae 


Former skeptics now getting hep on extreme tapered 
toe. More lines including extreme tapered toe, and here 
again, orders are encouraging. Return of this shaped toe 
is natural consequence of revival of great elegance and 
Victorian femininity in clothes. Long, narrow foot has tra- 
ditionally been considered mark of aristocrat. Right or 
ridiculous, this theory is advanced and catered to when- 
ever fashion takes turn toward luxury. Along with long,* 
narrow look comes a ‘'natural'’ feeling in shoes in contrast 
to the uncomfortable stiffness characteristic of old similar 
styles. 


a 


Little French type curved heels important. Newest trend 
in heel styling is to midget or baby Louis heels. Logical 
result of tapered toe success. Seen best in about 14-8 
reight. Called, Louis, French or Spanish, all feature deep 
curves in back, flaring out at heel lift and extending at lip. 
Consumer acceptance on these so far good. Expected 
to be still better as more variety is evolved from initial 
beginnings. 


Heels in general slimming down. All heights taking on 
sleeker look which gives daintier, more feminine appear- 
ance. Even standard types, not considered French, teatur- 
ing slight curves. Medium height and low heels seen ex- 
ceptionally good. Industry looking forward to some new 
heels on low heel shoes which will deviate somewhat rad- 
ically from heels being used at present. Good deal of stress 
being placed on special styling for medium and low heel 
shoes, with result that smart-looking walking and business 
shoes are emerging. These bound to have good consumer 
acceptance, considering growing number of women's labor 
force which will be seeking comfortable, yet attractive 


hon- 
snocs. 
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Fish-mouth toe openings stage comeback. Fresh approach 
to expected opening up of toes for Spring and Summer. 
Wide open, mostly offside or asymmetrical. This oblique 
line styling idea carried out through remainder of shoe 
creating smart, modern looking footwear. 


New idea is sling-back with no adjustment. This back 
strap features no buckle or goring, either visible or con; 
cealed. Reported to fit exceptionally well, hugging foot 
better than adjustable type. Shoes with this treatment aré 
also being styled on one-side opened shank idea. In this 
case a piece of thin stripping on open side joins sling to 
vamp, thus forming an unbroken topline with opening on 
one side of shank. 


Sides are filling up on simple pump types. However, on 
many opened up styles, stress is on closing inside of shank 
and opening up outside. Off-sided instep straps follow 
this trend by coming around high from closed inside to 
low on opened outside. This treatment is a take-off on or 
variation of halter and quarter straps. 

fetes 


Fabrics due for big season. Mesh and linen types lead 
field. Shoe fabric houses report unprecedented activity. 
Are keeping pace with growing demand for style fabrics, 
by scouring market for unusual, new and practical fabrics 
for shoemaking. Many are developing newest ideas in 
textile field for shoe use. Spring-Summer will see an 
emergence of many varied fabric shoes, all attractive. 


Smooth leathers lead above all else. Front runner in shoe 
materials for coming season is smooth leather being used 
in all-over and in combination with suedes or fabrics. Col- 
ors are vivid, multi-colors, light grey and browns, particu- 
larly mushroom. Pastels will enjoy bigger season than here- 
tofore, although will enter picture as fringe colors. Best 
shades here are all violet hues and pink. 


Reptiles seen to be exceptionally important this Spring. 
Most classify reptiles second only to smooth leathers. Much 
styling being done featuring reptiles in combination with 
other leathers or fabrics. Styles are smart; should gain 
good consumer acceptance. 

Rast EES 

Spectator styling being given shot in arm. Classic spec- 
tator type which will account for very small percentage of 
sales is out. Trend is to dressing up spectator type shoes 
which can maintain popularity if given new look. Ingenious 
styling being used as well as unusual colors and materials 
in order to give shoe fresh outlook. Backers are hopeful 
with good cause. 


“Kovabis Maribanion 
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IF YOU WANT A BOTTOM 
THAT STAYS FLAT 





Try this cold filler 


Here’s a filler that keeps bottoms 
flat and smooth for the life of the 
shoe. Millions of shoe bottoms have 
been filled with Armstrong’s Cold 
Bottom Filler without creeping or 
bunching up. 

Armstrong’s Cold Filler is dif- 
ferent. You'll see that the moment 
you open the pail. Look at the color 

. it’s a clean light amber. That’s 
because Armstrong’s Filler contains 
only milled pieces of clean, quality 
cork and a clear flexible binder. 


Smell it. You'll find it has a pleas- 
ant odor. It’s free of the petroleum 
products that stain leather and 
soften crepe soles. You can use this 
filler safely on any welt shoe. 

Operators like working with it, 
too. Armstrong’s Filler spreads eas- 
ily without balling under the knife. 
It wets on contact and sticks tight 
to the insole. Even inexperienced 
operators do a good job with it. Try 
Armstrong’s Filler in your own 
plant for a week and see. 


Oe ONE Ns Wea aT 
NOT USE PS. 2 Fic Or FL 


Armstrong’ 


COLD PROCESS 


Cork Bottom Filler 


No. 24K 
SPREADS tASHLY 


ADy YO use 


An 
STRONG cona compas 


Send for a trial pail 





The best way to satisfy yourself that Arm- 
strong’s Cold Filler is worth the few extra 
pennies it costs is to try a pail in your own 
plant. If you have a knife, you have all the 
equipment you'll need to use it. Ask your 
Armstrong representative to send you a pail 
today or write A g Cork C 


Shoe Products Deportment, 8811 <aom> 
Arch Street, t fer, P ylvani 
This filler is available for export. SSE 








ARMSTRONG’S COLD BOTTOM FILLER 


one of Armstrong’s quality shoe products 





@ 
BOX TOE MATERIALS + FLEXICORK® « CUSHION CORK® » CORK COMPOSITION «+ PLATFORMS 
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Frank Shapiro 
President 


New England Shoe and 
Leather Association 


PPSSA 


Co-Chairmen 


Popular Price Show to Stimulate 


Frank J. Schell 
President 


National Association of 
Shoe Chain Stores 


SPRING SHOE BuyYING 


Shoe buyers appear to be in ready-able-and-willing buying mood 


ERHAPS the most significant fac- 


tor facing the Popular Price Shoe 
Show, to be held in New York, No- 
vember 25-29, is that retail invento- 
ries are pretty much shaved down 
to normal levels. This is an impor- 
tant finding that came out of the 
National Shoe Fair in Chicago, and 
will play an impressive role during 
the PPSSA session. In short, this 
retail inventory condition could mo- 
tivate a substantial degree of active 
buying at the Show and immediately 
following. In that light, it could 
spell a very successful Show. 

But the actual influence of retail 
inventory position on shoe buying 
at the factory level has been very 
difficult to determine. Because unit 
figures are difficult to obtain (though 
dollar figures are available) it is 
more a matter of estimating than of 
actual figures. The consensus of re- 


14 


tailers, manufacturers and wholesal- 
ers—those close enough to feel the 
daily pulse of inventories—is that 
stocks are in need of replenishing. 
This opinion was factually corrobo- 
rated by the orders and sales activity 
at the Shoe Fair. There is every 
reason to believe it will follow 


through at the PPSSA. 


Questions Popping 

More and more shoe men are now 
questioning the contention held over 
past months that shoe inventories 
were actually excessive. They rea- 
son that retail sales over the past 
six months, in terms of shoe units, 
have been appreciably better than 
for the same period of 1949. The 
mistake has been in comparing the 
1951 last half with the 1950 period 
when abnormal buying became the 
pattern because of the Korean war. 
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Also, if sales had been poor, then 
the retailer was without liquid funds 
to buy inventories over his head. 
There had to be some balanced ratio 
between inventories and sales. 


Lastly, even presuming that inven- 
tories have been excessive, many of 
these shoes are relatively dead stock 
in that a new season can’t be suc- 
cessfully merchandised with year-old 
stock. If the retailer has succeeded 
in liquidating most of this stock 
through markdowns, he has been 
lucky. If not, he must resign him- 
self to taking the financial rap, writ- 
ing off his loss and starting anew. 
That’s shoe business—any business. 
However, it all adds up to a retail 
state of affairs requiring fresh inven- 
tory for a fresh season. 

One more point: How much of this 


(Concluded on Page 43) 
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eater, By 


MILLIONS OF SHOES MADE WITH 0 NCO sous: 


EVER SINCE the twenties, women have been talking about the 
greater comfort and longer wear of their shoes—without knowing 
it’s due in great part to the ONCO insole... foundation of the shoe. 


i ca Oe eee te ee a 


But shoe manufacturers have depended on ONCO insoles for 
years to give them the very best in shoe-making qualities. Stronger 
internal ply strength... absolute uniformity in thickness and tex- 
ture... longer, more comfortable wear ...are but a few properties 
of the ONCo insole. 





Brown Company’s complete contro! of manufacture from raw 
material to finished product... its quarter century experience in 
making ONCO insoles assure you of continuing satisfaction. 


P.S. To Shoe Manufacturers: ONCO insoles are made to the same exact- 
ing specifications as Brown Company's SOLKA-FLOC used in formulating 
the finest composition soles. For information write Dept. LS-11 


eatin, 
A PRODUCT OF ce BROWN orm i 
: “3 


Berlin, NEW HAMPSHIRE 


GENERAL SALES OFFICES: 150 CAUSEWAY STREET, BOSTON 14, MASS. 


Branch Sales Offices: Portland, Me., New York, Chicago, St. Louis, San Francisco, Montreal 


SOLKA & CELLATE PULPS « SOLKA-FLOC + NIBROC PAPERS « NIBROC TOWELS + NIBROC 
KOWTOWLS + BERMICO SEWER PIPE, CONDUIT & CORES « ONCO INSOLES + CHEMICALS 
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The Leither you lock ule 


ee 
—~amti a. 


F-C- DONOVAN, INC. 192 SOUTH ST., BOSTON 
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in Your Shoes with 
THE NEW GOODYEAR WELT 
Indenting Machine—Model C! 


Clean, sharp, uniformly placed indentions on the welt will do for the shoe what 

the frame does for a picture — set it off to best advantage. When you modernize 

your indenting equipment with a Goodyear Welt Indenting Machine — Model 

C, you get a machine that has all these improvements over the machine you are 

now using. 

@ Improved simultaneous pressure and feed result in improved quality. 

@ Clearer, deeper indentations — elimination of forcing by operator gives uni- 
form spacing and depth. 

@ Welt and inseam straining minimized. 

@ Improved wheel guard gives clearer view of work — permits wheeling closer 
to upper. 

@ Damage to upper minimized — wheel stationary until work positioned and 
pedal depressed. 

@ Less operator fatigue because (1) heavier work table absorbs vibrations (2) 
less foot pressure required (3) angular mounting of shoe-contacting parts 
assures easier feeding. 

@ Heel seats can be wheeled without change of fittings. 

@ Wear greatly reduced — automatic splash oiling results in smoother operation 
— lower maintenance costs. 

For better results and low maintenance, the Goodyear Welt Indenting Machine 

— Model C deserves a prominent place on your equipment replacement list. Get 

complete details from your United representative. 


United Shoe Machinery Corporation 
BOSTON, MASSACHUSETTS " 
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A. Naked looking 


shoe with pump 
lines formed by 
narrow stripping. 
Feminine bow at 
base of ankle in 


back. 


. Wide open san- 
dal with narrow 
crossed anklet 
strap. Large, 
pert bow, placed 
asymmetrically 
on offside vamp. 


wa 


. Wide stripping 


effects, crossed 
to form cutouts. 
Perky small but- 
terfly bow sets 
off vamp. 


. Strippings com- 


bine to form 
smart looking, 
pretty Summer 
shoe featuring 
leaf effects on 
vamp and simi- 
lar type bow in 
back. 


OWS in the front and bows in the back. The flir- 
tatious tilt of perky bows are dressing up high- 
style shoes this Spring, keeping in line with the 
extremely feminine trend in the fashion world. Use 
of bows in the back is especially new and a fresh 
approach to a favorite feminine theme. Reports are 
that this novel use of bows will gain widespread 
acceptance this coming season. 
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All Signs Point To 
BETTER SHOE BusiINEss AHEAD 


1951 was hard to take—but the worst is over, the outlook good 


HE shoe industry will record 1951 

as a bad year. Output and retail 
sales declined materially and much 
red ink was used by many concerns. 

What were the causes for this 
slump the past six months, and what 
is the outlook for both production 
and consumption of footwear during 
the next six months? 

The major causes for poor business 
this year can best be summarized, im 
first, overproduction during 1950, 


with an output of over 500 million _ 


pairs of civilian shoes, plus some 
3,000,000 pairs of military footwear 
—the second highest level in history, 
exceeded only by the 529 million pair 
peak output of 1946. 

The facts as to actual production 
totals are deserving of study. Total 
U. S. output for January through 
August of 320 million pairs, as re- 
ported by the Census Bureau, was 
three percent below the corresponding 
period of 1950. This decline would 
be much greater if it were not for an 
increase of over 12 million pairs in 
military footwear. 

September and October were poor 
months with production estimated at 
16 percent under last year for each 
month. For the first ten -months, 
therefore, total output is estimated at 
394 million pairs, or six percent be- 
low 1950 levels. 


By Maxwell Field 


Executive Vice President 


New England Shoe and Leather Association 


Total 1951 output, we estimate now, 
should amount to approximately 470 
million pairs, which includes some 
20 million pairs of military shoes. If 
this estimate is valid, then our de- 
cline in civilian shoes will equal close 
to 50 million pairs, which is a most 
substantial drop. 


Forward Buying 

Excess demand for shoes by retail- 
ers last year resulted from their at- 
tempt to rapidly build up store in- 
ventories after the outbreak of the 
Korean War, as well as to make pur- 
chases in advance of wholesale price 
increases necessitated by rising hide 
and leather prices and other manu- 
facturing costs. Several buying 
sprees last year and particularly in 
January and February of this year 
only increased retailers’ forward buy- 
ing programs. However, progres- 
sively poorer retail sales each month, 
starting in March, forced merchants 
to curtail forward buying and con- 
centrate on reducing their excess in- 
ventories, which has already taken 
nine months to achieve. 

Trade leaders are hopeful that in- 
inventories are now back to normal 
and that better retail business is 
ahead. However, no one knows 
whether consumer expenditures for 
shoes will improve next year or not, 





and this trend is an important de- 
termining factor as to future in- 
creases in shoe sales and production. 
Actually, this factor was the second 
major cause for the 1951 slump, so 
let us review these facts carefully. 

In each succeeding year after the 
peak year of 1946, the proportion of 
consumer expenditures for footwear 
declined—from 1.91 to 1.57 percent, 
respectively. One of the reasons for 
this decrease was the result of an 
increased proportion of expenditures 
going for durable consumer goods. 
These facts are clearly revealed in 
the accompanying table: 


Estimates Difficult 

On the eve of this coming Spring 
season, any estimate of future shoe 
output and retail sales is most diffi- 
cult. Too many uncertainties remain, 
when facts are necessary but remain 
unavailable. For example, current 
data indicates improved sales and 
stocks, as well as the fact that con- 
summer income is at an all-time high 
level. Shoe business should be much 
better than it actually is. 

Why isn’t it? Because of such 
matters as a “psychological” restraint 
by shoe buyers against normal for- 
ward purchases, due to their fears 
that factory shoe prices may not yet 


be at the lowest levels for the season 
or that the public will continue to 
delay buying shoes because of higher 
taxes and increased food and other 
living costs; or that a truce in Korea 
may result in curtailment of the re- 
armament program and a_businss 
recession, even if only a minor one. 


CONSUMER EXPENDITURES FOR SHOES, 1946-1950 
(Based on U. S. Department of Commerce data) 
Ratio of expenditures for 
shoes to: 
Total 
expenditures 


Total 
Non-durable consumer 
oods expenditures 

($in millions) ($ in millions) 
$102,310 $193,568 1.57% 2.97% 

98,720 180,174 1.62 2.96 

100,889 177,890 1.70 3.01 

95,142 165,570 1,80 3.13 

85,849 146,907 1.91 3.27 


$482,910 $864,109 1.71% 3.06% 


Non-dura- 
Year Shoes able goods 
($ in millions) 

1950 $3,039 
1949 2,920 
1948 3,023 
1947 2,975 
1946 2,808 


Totals $14,765 
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Our forecast is based on the pre- 
(Concluded on Page 67) 
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in sole leather that 
dives “barefoot comfort” 


“I hardly know I have ‘em on!"’ . . . When a shoe-wearer 
can say that, he’s enjoying true barefoot comfort — in the kind 
of shoes he will keep on buying. 


For this kind of comfort, leather soles that have been carefully 
selected and expertly tanned are absolutely essential. That's why 
England Walton sole leathers — with their interlocking fibre-structure 
that assures proper ventilation, springy flexibility and gentle, 

firm support — are the most efficient soling material you can use. 


Comfort-wise and sales-wise, it always pays to specify 
England Walton quality sole leathers. 


ENGLAND WALTON DIVISION, A. C. LAWRENCE LEATHER CO. 
BENDS, CUT SOLES AND SOLE LEATHERS 


BOSTON + CAMDEN + PEABODY - NEW YORK «+ ST.LOUIS - COLUMBUS + MILWAUKEE - LOS ANGELES 
SAN FRANCISCO + ASHLAND, KY. + NEWPORT, TENN. + HAZELWOOD, N. C. 


November 17, 1951 LEATHER and SHOES 





Return Of The 
FRENCHY-LOOK 
HEEL 


The “newest” idea in heels, plucked 
out of the shoemaking attic and 
dusted off for modern-day wear, is 
the French-type or Louis heel. This 
curvaceous piece of wood block is 
being made in all heel heights with 
main emphasis on 15 to 18-8. 

Some call it “baby Louis” others 
call it “midget Louis.” When 
gran’ma wore it she was right in style 
and indications point to modern-day 
belles looking upon it as the fashion- 
right heel to be worn for work or 
dress occasions. 

Modified Louis heels are having 


(Concluded on Page 68) 





. Midget Louis Heels, New Eng- 
land Wood Heel Co. 


. Modified French-Type heel. 
Service Wood Heel Co. 


. New slim spike heel, New Eng- 
land Wood Heel Co. 


. Spanish or spike heel; a light 
heel for use on platform shoes 
making heel look higher be- 
cause of slimness, Service 


Wood Heel Co. 


. French Louis heel on 18/8 
height, one of most popular 
heels of this type now being 
used, New England Wood Heel 
Co. 


. Modified French heel, Service 
Wood Heel Co. 


. Dainty French type for pumps, 
Service Wood Heel Co. 


. Classic heel for popular pump 
built on new 14/8 heel height 
last, New England Wood Heel 
Co. 


. Modified Louis heel for flat 
types (note extended lip and 
curved breast), New England 
Wood Heel Co. 


. Scoope wedge popular for 
Spring on “rocka- bottom” 
shoes, Service Wood Heel Co. 



































Announcing 
A NEW SERVICE TO TANNERS OF SPLITS 





WE ARE IN A POSITION TO SUPPLY TANNERS WITH DESIRABLE 
WEIGHTS OF CHROME AND PICKLED SPLITS IN TRIMMED CONDITION 
FOR SPECIFIC PURPOSES. 


SPLITS AVAILABLE IN LIGHT MEDIUM AND HEAVY WEIGHTS FOR 


SUEDES 
SOLE 

WORK SHOE 
DRESS SHOE 
NON SLIPS 
LININGS 


ALWAYS A STEADY SUPPLY ON HAND 


Inquiries Solicited 








TRIMMED PICKLED SPLITS ALSO 
AVAILABLE FOR EXPORT 


H. REMIS & COMPANY 


PEABODY, MASS. 


CABLE 
REMISCO 
































November 17, 1951 LEATHER and SHOES 














2 ey ALEXIS 


| WEBER SHOE CO., ST.LOUIS — 


LEATHER and SHOES 


EADING Children’s shoe 
houses have begun a new 
campaign, wherein they are 
styling juvenile footwear 
strictly for the kids, rather 
than copying or interpreting 
adult patterns into children’s 
shoes. Here, Alexis designs 
five fabric and leather com- 
bination shoes for little girls. 
The mesh shoes are merely 
panels or inserts which pro- 
vide a cool note and a style 
feature with the practical 
wearing features of an all- 
leather shoe. The fabric 
shoes, too, are protected in 
most of the wear area by the 
use of leather trims. Since 
fabrics are best in children’s 
shoes when coordinated with 
some other item, matching 
bags are designed to go with 
them. Suggested fabrics (as 
shown in photographed 
swatches) are embroidered 
linens, shantungs, silk tweeds 
and prints to be combined 
with calf, patent and kid 
leathers. 


. Little pump with narrow, sin- 
gle ankle strap. 


. Offsided throat line with asym- 
metrical treatment of trio of 
straps. Note also line of tip 
which follows asymmetric 
theme. 


. Smart pump with unique strap 
loop arrangement coming from 
mudguard. 


. Crossed strap on mesh-type 
shoe featuring buttons at 
either side of vamp. 


. Sturdy, yet cool, pump with 
instep strap. 


. Suggested handbag to be 
made in matching fabric and 
leather. 


. Pretty handbag to be made 


with mesh insert. 
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CHROMALINE 


W. MILENDER & SONS [epg 


107 SOUTH STREET, BOSTON 11, MASS. ELK 
| LINING SIDES 


EXCLUSIVE SALES REPRESENTATIVE: LINING SPLITS 
MILO TANNING CORP., SOUTH PARIS, MAINE 


Spltegel Agency, 193 William St., New York City; C. 0. Chapline Co., 4016 N. Wilson Drive, Milwaukee 11, Wisconsin; 
S. Felbelman, 819 Santee St., Los Angeles, Calif. 





QUESTION: 


What is the Only 100% Durable 
Water Repellent NYLON MESH"? 


ANSWER: 


Shata's! 


Shain, originator and leading maker of Knitted Nylon 
*It has often been Mesh, swauiient the only Nylon that sheds water like magic 
imitated, but never — absorbs neither moisture nor dirt — cleans with soap 
duplicated. and water. It is the only crease-resistant Nylon with a soft, 
oA finish—won’t wrinkle, won’t break with continued 
exing. See the new shades of Brown in Shain Mesh, the 
14 exciting pastel shades in Shain Lace. Learn why the 

“big names” in shoes choose Shain Nylon. 


IT’S THE FINISH THAT COUNTS! 


Shata AND COMPANY 


INCORPORATED 
184 LINCOLN ST., BOSTON, MASS. 
Representatives in principal shoe centers 
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CELASTIC* gives Postman 
FIRST CLASS Comfort! 


(Toe Linings stay Tight and Unwrinkled after 
Two Years Wear—in All Kinds of Weather) 


Like policemen, salesmen and others who must earn a living 

on their feet, the postman appreciates maximum comfort in his 

shoes. With Celastic he gets this comfort in the a Here’s an unretouched “outaway” photo of a shoe worn 
8 . soe -seee, be by Mr. Claude L. Voorhies, a postman of Nashville, 


cause linings are smooth and the box toe holds its shape for Tenn. Mr. Voorhies states: “I wore these shoes for two 
years on my mail route, covered eight miles a day and at 


the wear-life of the shoe. no time suffered toe discomfort due to loose and wrinkled 
toe linings”. 


The sure union of lining, box toe and doubler produces 
tight wrinkle-free toe linings, and brings a measure of quality 
to your footwear that will be reflected in loyalty to your brand 
name. 


Build Celastic into your shoes — it pays. 


. 


UNITED SHOE MACHINERY CORPORATION Oe SET RE we , 
BOx TOES 


BOSTON, MASSACHUSETTS 
*Celastic is a registered trademark of the Celastic Corp. 
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sales success, 


always specify ational aniline) Yes 


We offer prompt, practical, unbiased technical service on color sug- 
gestions, color matches, low-cost formulas and application problems. 
For good colors backed by good service, always call National first! 


NATIONAL ANILINE DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6G, N.Y. 


Boston Providence Philadelphia Chicage San Francisce 
Portiand, Ore Greensboro Chariotte Richmond Atianta 
Columbus, Ga New Orieans Chattanooga Teronto 
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A. Square throat 
sling pump of 
suede with 
sawtooth tip 
of calf on 
outer side. 
Back has ap- 
plique of calf 
on inner side. 





. Oval throat 
sling pump 
featuring 
mudguard 
with divided 
tip, Three 
bands of strip- 
ping on vamp; 
fabric with 
calf trim. 


. New looking 
classic specta- 
in fabric with 
stripping and 
fox of calf. 


& 


. Suede or fabric 
shoe with lac- 
ing and strip- 
ping of calf on 
vamp. 


. Sling pump 
with tip going 
into scalloped 
edge top line. 
Calf trim on 
mesh, 


FMEA AIS I RNIN ECR NLD LENCE NPIS et Bie A 


HE time has come for a fresh viewpoint on specta- 

tors, a shoe which has perennial appeal for the ma- 
jority of women. Because it can be worn either with 
casual clothes or dressy costumes, it is appropriate re- 
gardless of age. A truly basic shoe for Spring and 
Summer, no wardrobe is complete without it. Here are 
five examples of how the spectator can be made to look 
new and appealing, as well as inexpensive. This is 
Miss Evan’s presentation of the new spectator for 
Spring, 1952. 
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Spring Fabrics... 
Symphony of New 


Textures, Weaves 
and Colors 


Fabric shoes geared for a 
colorful, style-gay season 





The shoe fabrics world is shout- 
ing, “Oil up the looms, boys—here 
we come!” Predictions, solidly based 
on the fact of mounting orders, are 
that Spring-Summer, 1952, will be 
the biggest season ever for fabric 
shoes. Women’s, children’s and 
men’s shoe manufacturers are busily 
engaged in creating fresh and smart 
lines featuring fabrics. 


Shoe fabrics houses and dealers 
are optimistic. They are energetic 
in their search for new materials, 
especially those with texture interest, 
and ingenious in their ability to adapt 
materials for shoe use as well as in- 
terpret new trends in the textile field 
for practical shoemaking. Realizing 
that their chief selling point is style, 
they are concentrating on this factor 
in making available to manufacturers 
the newest and most fashion-timed 
fabrics with proper qualities and spec- 
ifications required in the manufac- 
ture of shoes. 


Leading the field as the style fab- 
ric for Spring and Summer is mesh. 
It does not lead in volume since in 
most instances the mesh is used in 
combination with other materials or 
leathers, thus requiring a relatively 
smaller yardage than a fabric used 
as an all-over. Opinion in the field 
is about equally divided as to whether 
mesh-type shoes will be first or sec- 


28 


ond in greatest pairage volume. 
However, it is a certainty that mesh 
will show a decided gain in both 
yardage volume and pairage volume 
over last season. This belief is based 
on the fact of last season’s tremen- 
dous consumer demand for mesh- 
type shoes resulting in retailers be- 
ing unable, in many instances, to or- 
der all the mesh-types they wanted 
and could have sold. 


Lace Falls Off 

Entering into the mesh classifica- 
tion, but far less important, are lace 
types. Most dealers believe that lace 
shoes are losing out in popularity 
and therefore the main concentra- 
tion is on mesh in varied patterns, 
designs and colors. Some lace shoes 
will still be good, but there will be 
less demand for them than there has 
been the last couple of seasons. 

Nylon prices are seen to be about 
25 percent less than last season. This 
means that probably more lines will 
feature a 100 percent nylon mesh 
while still maintaining established 
price lines. It could also mean that 
where rayon was used last season, 
a combination rayon and nylon may 
become more prevalent in lower price 
grades. Cotton mesh is seen as rela- 
tively unimportant both from a good 
looks standpoint and a quality stand- 
point. With prices throughout the 
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textile field generally lower all 
around, it is unlikely that many man- 
ufacturers will choose cotton when 
rayon and nylon are selling at a rea- 
sonable price. 

Reasons behind lowered nylon 
prices stack up like this. The gov- 
ernment hasn’t bought up as much 
of the yarn as was expected, while 
other primary users of the yarn have 
not taken as much as was expected 
of them. This left a greater amount 
of nylon yarn for the secondary mar- 
ket. Shoe fabric houses took a firm 
stand a short time back in refusing 
to pay exorbitant prices for the ma- 
terials. This meant that prices in 
the secondary market, which sup- 
plies the shoe field, had to come 
down to a more reasonable level. 
Also to be taken into consideration 
is that in spite of the increased de- 
mand for nylon in shoes, fabric 
houses have found the nylon supply 
more than adequate and are able to 
obtain all they require at these low- 
ered prices. 

Mesh patterns, in women’s lines, 
are being used in every type of shoe 
and styling from casuals and play 
shoes to high-style dress types. In 
the men’s field, predictions, based 
again on last season’s terrific con- 
sumer acceptance as well as practical 


(Continued on Page 69) 
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Fabrics And Their 
“Go-With’ Shoes 


1. Non-tarnishable metallic fabric 
with excessive gleam and 
sparkle—Bay State Fabrics, 
Inc. 

Simulated ermine, embossed 
vinyl coated fabric—Cooney- 
Weiss Fabric Corp. 

Porthole design rayon mesh— 
Majestic Fabrics Corp. 
“Damascus” print—Shain & 
Co. 

Two-tone nylon mesh—Gilbert 
Freeman, Inc. 

Embroidered linen — Interna- 
tional Fabric Corp. 

Ombre ribbon weave—Clemtex 
Mfg. Co., Inc. 

New process three-dimensional 
embossed plastic, nailhead ef- 
fect pattern in two tones—Bris- 
tol Fabrics Co., Inc. 


All “go-with” shoe de- 
signs by Norman Potter, 
Quality Pattern Co., Bos- 
ton, 





ON OPPOSITE PAGE 


Left, top to bottom: All nylon mesh, 
Bay State; “Bambu,” a  vinyl-fused 
fabric, L. E. Carpenter & Co.; woven- 
edge ribbon weave, Shain; nylon lace 
pattern, Clemtex. Right, top to bottom: 
men’s weight “Titan” linen, Interna- 
tional Fabric; all silk hand screen 
“Futurama” print, Gilbert Freeman; 
three - di . 1 h 4 dine, 
Bristol Fabrics; ‘Marie Antoinette” 
nylon lace, International Fabric; heavy 
ply cotton basket weave for men’s 
uppers, A, S. Burg. 
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"Planned Purchasing 
of Abrasives 
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Gives You Good Cutting Action Pw 
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Many users of Carborundum: — 
made abrasives have found it possible 


because of United service to save one or more ways : 
tain product value plus the assistance of United 


through “Planned Purchasing.” 
While reviewing purchasing practices, United 
representatives have helped a number of buyers 


to: 
@ Simplify requirements 


@ Buy more economically 
@ Carry less inventory 
© Get faster deliveries 


When you order abrasives made by CARBO- 
RUNDUM and serviced by UNITED, you ob- 


"Corb dum’ is the venistered tn kof, and indicates 
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representatives who know shoemaking abra- 
sives — and are well equipped to help with any 
finishing problems that may arise. 


Look into “Planned Pur- 
chasing” with United, and 
remember, an ample supply 
of standard items is avail- 
able for prompt shipment. 


factured by, The Carb Co. 





UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Designed for popular price men’s 


shoes. See our complete line of 


Standard, High Styled Goodyear, McKay 
and Stitchdown welting at. . . 





ROOM No. 1217 
HOTEL NEW YORKER 











**Shoes Made with DRYSEAL* 
Are Easy to Resole!’’ 


DRYSEAL* 
Looks like leather 


Works easier 
Wears longer 
Costs less 


*Registered Trade Mark 


A Patented Thermoplastic product of 


WRIGHT-BATCHELDER Corporation 


10 HIGH STREET BOSTON 10, MASS. 
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ORNAMENTAL EFFECTS—GLITTER AND GLAMOUR 


HIS Spring and Summer will see 

a new flood of smart ornaments 
and bows to dress up simple shoes 
and add to the glitter theme, so 
popular throughout the fashion 
world. Buttons with rhinestones 
will be especially important for 
evening and dress wear. Rhine- 
stones themselves as trim and ac- 
cents will be used to complement 
the smartest shoes, especially 
pumps. 

A new note introduced is the 
varied use of glittery rhinestones 
on bows which have a pert look 
about them. Freshest approach to 
this popular theme is the use of 
bows both in the front and back 
of women’s dress footwear. 

New ornaments for boys’ foot- 
wear are those designed on a 
futuristic theme. The growing 
popularity of Space Patrol type 
clothing for boys, and even the 
more rugged little girls, has 
opened a new field for imagina- 
tive ideas in juvenile footwear. 
This theme received its cue from 
TV’s Space shows and is steadily 
gaining momentum. 

Spokesmen in the buckles and 
ornaments industry say that the 
coming season will see many two- 
tone buttons with rims on all types 
of dress and play shoes. Shank 
pearl buttons in various sizes will 
replace buckles on Capezio types 
types of ballerina footwear, with 
narrow instep straps. John J. 
Fink, president of the Essex Shoe 
Supply Co., Inc., states that the 
use of buttons will be widespread, 
giving a daintier appearance to all 
footwear. Adding to his comment, 
he says that vari-colored stones in 
brilliant settings will be an im- 
portant part of the trimming pic- 
ture, 

In general, buckles will be quite 
small to be used with the very 
narrow type strippings and straps 
now popular. 


LEATHER and SHOES 





> 


ORNAMENTS AND BUCKLES, by John J. Fink, Essex 
Shoe Supply Co., Inc., Roxbury, Mass. Top row, left to 
right: Gilt filigree lace tips, front view and side view; half 
moon ornament for children’s shoes; hand-polished orna- 
mental buckle for Brevitt type shoes; futuristic wing orna- 
ment for Space Patrol type juvenile footwear; bullet orna- 
ment for children’s shoes; spinning meteor for children’s 
shoes, based on futuristic idea. Bottom row, left to right: 
gilt arrow ornament; plastic lace tips, first with plain head 
and second with acorn type etching on head; gilt star orna- 
ment; planet type ornament for Cosmic type footwear for 
children; spinning planet ornament for boys’ futuristic 
footwear. 


BOWS, by Raphael Bing, Bing Bow Co., Inc., New York. 
Upper left, the slipon bow to slip on the shoe before wear- 
ing. No buckles, no clips. To be worn at three different 
heights—at throat line, midway over instep, and over 
ankle. Fringes trimmed with rhinestones or beads. Upper 
right, pearl bow. Fashioned to give the effects of head- 
lights, this bow can be worn in the front as well as the 
back or on the side. Changes the topline completely. Lower 
left, the jewel bow. A gift bow with removable rhinestone 
studs which can also be worn as buttons or clips on blouses 
or dresses. Lower right, the Princess Elizabeth bow which 
gives the foot a regal air. This bow can also be worn front 
or back. 


ORNAMENTS, by Felch-Anderson Co., Providence, R. I. 
At the left, two uses for heart-shaped ornaments for ’teen- 
age and young girls’ shoes; also pictured is ornament as tt 
looks before application. At right, bit and stirrups. 
Upper right pictures bit with attaching knob on the left 
side of bit and the other knob beside bit. Center, bit ap- 
plied to leather. Bottom, the stirrups. 
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THe STATE OF SHOE INVENTORIES 


The statistics are encouraging—and here’s a factual report 


HAT are the facts, the official 

opinions, as to shoe inventories 
as seen by various government 
sources in the nation’s capital? 

An informal study made of exist- 
ing data about such inventories re-+ 
veals that, while Washington econ- 
omists actually have rather little ac- 
curate information on this subject, 
there does seem to be a general op-~ 
timism that “the hump is over” and 
that inventories at all levels are being 
reduced. 

For instance, the estimates indi- 
cate that manufacturers’ (all indus- 
tries) inventories, which zoomed up 
to $402,100,000 last June after a 
steady buildup from January’s $359,- 
800,000, began receding sharply this 
summer and fell off to $385,100,000 
in July and a new low of $331,000,- 
000 in August. 

Retail inventories, which began 
climbing in March at $448,000,000, 
reached as high as $499,000,000 in 
August, but started a downtrend in 
September with $476,000,000. 

The wholesaler inventory position 
was obscure, due to incomplete re- 
turns. 

In fact, all inventory information 
from Washington must be viewed not 
as “gospel truth” or 100 percent ac- 
curate, but only as a tentative guide, 
subject to varying interpretations be- 
cause of the methods used in com- 
piling and estimating the totals. 

First, all figures are merely “esti- 
mates,” although fairly shrewd 
guesses. 

Secondly, no consideration is given 
to the varying factors such as violent 
price changes. All data is in book 
value as of the end of each month, 
and nothing is given as to actual 
numbers of shoes on hand. ' 
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By Carl F. Morrison 


Washington Editor 
Leather And Shoes 


Thirdly, even the “estimates” are 
not complete. In the instance of re- 
tail figures, the data is based upon 
reports from chain stores, after which 
there is a fill-in of what the econo- 
mists feel from past experience is 
“probably” the approximate picture 
for all retail shoe stores. 


Situation Clouded 


Indeed, it must be acknowledged 
that Washington can offer no com- 
plete analysis of shoe inventories as 
such at any level. The situation is 
clouded because the information is 
an example of sampling, however 
expert it may be. 

The trouble is that most Wash- 
ington agencies are “users” of shoe 
figures rather than compilers. The 
Census Bureau and various branches 
of the Commerce Department gather 
some incomplete data, then do an 
excellent job of guess-timating, after 
which many other agencies quote 
from these estimates as if they were 
actual compilations. 

This is particularly true of month- 
to-month estimating, but in the com- 
prehensive census of business taken 
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at stated intervals there will be found 
far more accurate figures. But, there 
seems to be nothing readily available 
as to the current inventory position, 
except that all sources agree it is 
easing steadily right now. 

This optimism is tempered some- 
what by the realization that many 
retailers have been approaching their 
stock-piling problem with heavy cau- 
tion. They have placed some orders 
at a given price, then have read in 
the papers how the manufacturer 
suddenly decided to slice off some 
of the price. | 

This fear that this “may happen 
again” has held back a lot of re- 
placement ordering, but some econ- 
omists in Washington who generally 
seem to know their field insist that 
this tendency has started to fade. 
They claim that retailers are now 
realizing that production is being re- 
duced, sales are climbing back, and 
inventories are no longer—or soon 
will be no longer—in a “sick” posi- 
tion. 

Some experts here were asked if 
they were willing to predict a quick 
chopping down of shoe inventories 
due to a rising Christmas trade. They 
replied that this would be only mod- 
erately true, that shoes rarely are 
given as luxury gifts in December, 
except in cases of low-priced foot- 
wear bought by the low-income 
groups for very young children to 
whom a new pair of shoes is an event. 

These sources did predict, how- 
ever, that there will be a gradual and 
steady wearing down of high inven- 
tories so that with the arrival of 
Spring 1952 the balance will be more 
normal. 


(Continued on Page 72) 
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‘No distortion of top lines, 
no damage to back seams 
in making this shoe”’ 


A FAMOUS BRAND NAME MANUFACTURER 


* When removing shoe, 
last shortens 14 to % of an inch 


Get the complete story on what Slide-O- 
Matic lasts can do for you and how they 
can pay for themselves in the damage 
they prevent. Write for illustrated folder 
today. 
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THIS well-known manufacturer states in full, “Since using Slide-O- 
Matic we find absolutely no distortion of top lines and no breakage 
or damage to back seams.” His experience is typical. 


What’s “Slide-O-Matic?” It’s the new shortening* last that has 
made a heavy impact in the industry because it opens up new hori- 
zons in shoemaking economies, quality and design by: 


1 Making last removal faster, easier 


2 Eliminating strained or broken bindings, back seams or upper 
materials due to last removal 


Assuring speedy, positive and easy last insertion in pre-fitted 
uppers 


Simplifying and speeding up relasting 


Stimulating shoe designers — frees them from restrictions 
imposed by conventional lasts 
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HE TV era brought a return of the glamour 

era into the modern world. Result: more stress 
on glamorous at-home costumes. Keeping in 
step with this trend, Leslie DeMallie designs six 
exotic looking mules for at-home entertaining. 
Moderately high wedge heels and glitter motifs 
add to this theme. Taking his cue from TV’s 
glamour gals, Mr. DeMallie utilized two out- 


standing ideas—the plunging neckline inter- 
preted into plunging throat lines, and off- 
shoulder effects interpreted by naked looking 
off-sided treatments. 
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A. Offside high cut mule 
with plunging lines of 
mesh combined with 
silk spun rayon in the 
vamp and covered heel 
and platform. 


. Puritan style mule with 
glamorous touch of 
amber spun rayon, 
Spring green rayon 
tongue, covered plat- 
form and heel of spun 
rayon; large buckle. 


C. Plunging line model 
with fine blue mesh 
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vamp, silk spun rayon 
vamp and covered plat- 
form and heel. 


. A cool Spring and sum- 


mer mule of mesh and 
narrow stripping; cov- 
ered platform and heel 
of silk spun rayon. 


. Silk spun rayon mule 


in Spring green with 
tea rose covered plat- 
form and heel; rhine- 
stones or nail heads 
trimming raying out 
from diamond motif in 
tea rose on vamp. 
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GLEASON LEATHER CO. 


40 BEAVER STREET, SALEM, MASS. 


Tanners of Chrome and Combination 
SHEEP and LAMBSKINS 
LININGS 


For Shoes and Slippers 


ALUMS FOR BABY SHOES 


white pink blue yellow 


COLORED CAPES 


Representatives 
J. R. Weyand Leather Co. Irwin C. Wehmeyer 
Louis Milwaukee 
Stephens Leather Co. 
Los Angeles, Cal. 


John T. Bergin 

Boston St. 

J. R. Garside Roberto Rodriguez S. 
Cincinnati Havana, Cuba 











Are you having difficulties 


in planning your new shoe selections for the next season? 


WHY SEEK ANY LONGER? 


Resort to our international shoe fashion 
review “BRUMAR”; 200-225 designs are 
always a marvelous resource for each beni ar 


shoe manufacturer. BRUMAR presents TO-DAY for a subscription to BRUMAR, 
the most original and finest designs, Dijkstraat, 20, DENDERMONDE, BEL- 


BRUMAR is published quarterly: Feb- 
ruary, May, August and November. If 
you want the latest creations of Paris, 

















created by the best shoe designers of 
Belgium, France, Germany, Austria, 
Great Britain, Italy, Spain and Norway. 
It contains unique models of great 
diversity for ladies, gentlemen, youths 
and children, besides very pretty designs 
of slippers. 























GIUM, or to our representative in the 
US.A.: 


OVERSEAS PUBLISHERS’ 
REPRESENTATIVES, 
66 Beaver Street, New York 4, N. Y. 
for GREAT BRITAIN: 
J. B. TRATSART, LTD., 
London Street, 5, LONDON W. 2. ENG. 
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HE American Way is the comfortable way. Not too many seasons back, a cam- 
paign was waged in the men’s shoe field for which the battle cry was “take the blan- 


kets off your feet.” Since that time, men’s Spring and Summer shoes have been getting 
lighter, airier, cooler and more comfortable. With the tremendous success of nylon 
mesh in combination with leathers last season for men’s wear, the American male 
proved that he would accept anything practical, good wearing and good looking, so 
long as it maintained the feature of masculinity. This coming season will see more 
nylon mesh type men’s shoes being used for every occasion and especially in the 
business world. Shoes will be open for business. 


A. 


Gored front loung- 
er, black suede base 
with black calf 
front and vamp 
stay, black nylon 
mesh vamp insert. 


. Front gored oxford 


with buckle adjust- 
ment, brown calf 
base with brown 
nylon mesh vamp 
to match. 


C. Side gored lounger 


type with navy blue 
base in calf and 
navy nylon mesh 
vamp insert. 
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D. Side buckle blucher 


oxford, black suede 
vamp plug and 
quarter, black calf 
strap and heel stay, 
black nylon mesh 
vamp. 


. Bal type monk 


strap oxford, brown 
calf base with nat- 
ural nylon mesh 
vamp. 
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The LUCILLE, No. 158 


BLUE GRASS SHOE COMPANY 
Division of Irving Drew Corp. 
LANCASTER, OHIO 


KANKAKEE, as featured by Blue Grass 
and other leading designers, is 
tanned for lasting comfort. Mellow — 


flexible — noted for walking ease, 


it’s the ideal leather for casual 
footwear. Samples of KANKAKEE for 
Spring '52 — at your request! 
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IMPORTANT NEWS FOR EVERY 
NEEDLE TRADES MANUFACTURER 


SINGER* Engineering Study Shows: 
STAR DISC READY-WOUND BOBBINS SAVE 
Per 100 Bobbin Changes 


THE SINGER REPORT SAID THIS, 
700... 


“It will be noted that IN ALL CASES the use 
of prewound bobbins SHOWED SAVINGS 
in the actual bobbin change time when com- 
pared with machine wound bobbins.” 


AND THIS... 


“It is apparent from the data compiled that 
there are CONSIDERABLE SAVINGS to 
be realized when using prewound bobbins in 
place of machine wound bobbins.” 


AND THIS... 


“_in the use of cotton thread the operator was 
able to break the threads, but when using the 
synthetic thread .. . a scissors was required 
to cut the threads both at the bobbin winder 
and at the work. Therefore, AN EVEN 
GREATER TIME ELEMENT will be re- 


FA | (A I) quired when using synthetic thread per bob- 
THE bin change for machine wound bobbins.” 

COMPANY - 260 WEST BROADWAY, N.Y. Branches: Chicago « Dallas + Los Angeles 

Newton Upper Falls, Mass. * Philadelphia» San Francisco: St. Louis 





SINGER SEWING MACHINE COMPANY 


ENGINEERING DEPARTMENT, M.T.D 
149 BROADWAY, NEW YORK 6, N.Y. 


UP T0 


What This Means To YOU 


Your sewing machines pay off only 
when they’re running. How many of 
your production dollars are being 
uselessly wasted in old-fashioned, 
time-consuming machine winding of 
bobbins? Do you have 500 bobbin 
changes a day in your sewing room? 
A thousand? Five thousand? It could 
mean hours and hours of precious pro- 
duction time saved if you switched to 
STAR Disc Ready-Wound Bobbins. 
Just check what that could mean in the 
course of a year — hundreds of hours of 
production time! And if you’re using 
synthetic thread, it’s even more. 


Why not find out right now what STAR 
Disc Ready-Wound Bobbins can do for 
you. Your American Thread Company 
Representative will be glad to give you 
the details. 


*A Trademark Of The SINGER MANUFACTURING COMPANY 





Here’s a comparison of right hand motions and time 
consumed (in time-measurement units) for bobbin 
changing, on the same type of machine, as reported by 
the study. This material is typical of the contents of 


the report. 


MACHINE WOUND BOBBINS 
Right Hand 


Release work 

Reach for balance wheel 

Grasp balance whee! 

Turn balance wheel to raise needle 
(leg motion to raise presser foot) 

Release balance wheel 

Reach to thread behind needles 

Grasp thread 

Regrasp to break thread 

Reach to slide plate 

Grasp slide plate 

Apply pressure to slide plate 

Move to open slide plate 

Release slide plate 

Reach to scissors 

Grasp scissors 

Move scissors to bobbin case 
latch (open scissors points 
during move) 

Positio: point of scissors to 
bobb.n case latch 

Move to raise bobbin case latch 

Turn wrist to position scissors 
undé¢r bobbin edge 

Position point of scissors 

Grasp bobbin with thumb (Press 
against point of scissors) 

Disengage bobbin 

Regrasp bobbin 

Reach to bobbin on spindle 

Grasp bobbin on spindle with 
three lower fingers 

Regrasp bobbin for control 

Disengage bobbin from spindle 

Move to engage empty bobbin on 
bobbin winder spindle 

Position bobbin on spindle 

Release empty bobbin 

Pull bobbin winder thread taut 

Wrap thread around bobbin 
three clockwise turns 

Turn wrist 90° to engage 
bobbin winder 

Grasp bobbin winder with thumb 

Move to engage bobbin winder 

Regrasp bobbin winder thread 

Move bobbin to left hand 
(thread is broken during move) 

Transfer bobbin to left hand 

Reach to end of bobbin thread 

Grasp end of bobbin thread 

Move to pull off thread 

Hold thread 

Move thread into tension slot 

Release threa 

Reach for balance wheel 

Grasp balance wheel 

Move to turn balance wheel to 
lower needle 

Release balance wheel 

Reach to new position on 
balance wheel 

Grasp balance wheel 

Turn balance wheel to raise needle 

Release balance wheel 
each to new position on 
balance wheel 

Grasp balance wheel 

Move to complete revolution 

Release balance whee! 

Move to push both threads 
back of presser foot 

Reach to close slide plate 
scissors palmed 

Grasp slide plate 

Apply pressure to move slide plate 
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rial under presser foot 

Position material under 
needle at line of stitching 

Release material 

Reach to balance wheel 

Grasp balance wheel 

Lower needle into line of 
stitching 

Release balance wheel 

Reach to new position on 
balance wheel 

Grasp balance wheel 

Turn balance wheel to lower 
needle 

Release balance wheel 

Reach to material 

Grasp material 
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READY-WOUND BOBBINS 
Right Hand T.M.U. 


Release work 

Reach for balance wheel 

Grasp balance wheel 

Turn balance wheel to raise 
needle (leg motion to raise 
presser foot) 

Release balance wheel 

Reach to threa 

Grasp thread 

Regrasp thread 

Reach to slide plate 

Grasp slide plate 

Apply pressure to slide plate 

Move to open slide plate 

Release slide plate 

Reach to scissors 

Grasp scissors 

Move scissors to bobbin case 
latch (open scissors points 
during move) | 

Position point of scissors to 
bobbin case latch 

Move to raise latch 

Turn wrist to position point of 
scissors under bobbin edge 

Position point of scissors 

Grasp bobbin with thumb 

Disengage bobbin 

Move empty bobbin to left hand 

Reach to full bobbin in box 

Grasp bobbin 

Move bobbin to left hand 

Reach to end of bobbin thread 

Grasp end of bobbin thread 

Move to pull off thread 

Move thread into tension slot 

Release thread 

Reach for balance wheel 

Grasp balance wheel 

Move balance wheel to lower needle 

Release balance wheel 

Reach to new position 

Grasp balance wheel 

Move to raise needle 

Release balance wheel 

Reach to new position on 
balance wheel 

Grasp balance wheel 

Move to complete revolution 

Release balance whee 

Move to push both threads back 
of presser foot 

Reach to close slide plate 
(scissors palmed) 

Grasp slide plate 

Apply pressure to move slide plate 

Close slide plate 

Release slide plate 

Move scissors aside 

Release scissors 

Reach to material 

Grasp material 

Move material under presser foot 

Position material under needle 
at line of stitching 

Release material 

Reach to balance wheel 

Grasp balance wheel 

Lower needle into line of 
stitching 

Release balance wheel 

Reach to new position on 
balance wheel 

Grasp balance wheel 

Lower needle 

Release balance wheel 

Reach to material 

Grasp material 
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Unexpected revival of hide and skin price 
rollback issue this week takes trade by surprise. 
Washington circles buzzing with report OPS has suddenly 
reversed its recent position on “no ‘immediate roll-back” 
of rawstock ceilings. Agency officials said leaning toward 
almost immediate clampdown at present reduced levels. 


Rollback, if true, comes as complete sur- 
prise to packers and hide and skin men. OPS listened 
to their objections only a few weeks ago, seemed in accord 


with argument that reduced ceilings were empty gesture 
t. 13 and 20). Now 


in already declining market (L&S, 
comes about-face. 


Report still far from official. New Admin- 
istration censorship program keeps matter buried under 
“official secrecy.” Fact is, however, OPS men continue to 
give hints on and off the record, and their comments are 
significantly slanted down the same alley—hide and skin 
price rollback. This doesn’t mean that rollback is inevitable 
but indicates that OPS is again favoring them, may be 
“subtly” preparing industry for new order. 


Big reason for OPS feeling is desire to nail 
down present low domestic hide and skin prices 
before they have chance to climb back to present official 
ceilings. Government now feels this would be best way 
to “hold the line” on shoe prices which have come in for 
much public criticism. 


Don’t jump the gun and start wailing about 
rollback before more facts are available. Actually, 
rumors or reports stemmed from chance remark made early 
this week by Edward F. Phelps, OPS official. Phelps quoted 
as saying hide rollback again under “active consideration” 
at OPS. 


This was not a carefully considered com- 
ment, not an official statement, simply a remark passed out 
casually by Phelps as he hurried away from a group of 
Washington reporters. Yet it was enough to start the ball 
rolling again, get the trade worked up into a lather. Result 
is the whole subject remains confused, stimulates much talk, 
draws industry protests all over again. Unless OPS comes 
out with immediate retraction or clarification, the issue is 
likely to sweep unchecked through trade until settled. 
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Big issue for next Congress sure to be 
CIO’s newest demand for minimum U. S. wage of 
$1.25 per hour. Fantastic as it seems now, CIO con- 
vention delegates approved resolution calling for 50c hike 
over present 75c Federal minimum hourly wage. Last year, 
the union called for $1.00 minimum. 


CIO naturally. doesn’t expect to get full 
increase, but in election year, particularly as living costs 
continue to rise, it may get increase to $1.00. Significantly, 
Administration is indirectly supporting CIO demands. As 
Labor Secretary Tobin told convention delegates, “Bringing 
the wages of these workers up to match the rise in the cost 
of living will not destroy the wage stabilization program.” 


Good example of OPS thinking seen in new 
booklet just issued by Agency and based on report to Con- 
gress by Price Administrator DiSalle. Booklet gives price 
controls full credit for “curbing inflationary pressures and 
restoring orderly markets” in many commodities, including 
hides, leather and leather products. 


Prior to price freeze, wholesale prices of hides 
and leather products rose some 30 percentage points in period 
June 1950 to Feb. 1951, according to DiSalle. After the 
freeze, says OPS, wholesale prices of these commodities fell 
about 10% from Feb. 1951 to Aug. 1951. 


Many veteran trade observers feel the oppo- 
site is true. Rather than restoring orderly markets as 
claimed by OPS, many hide and leather men say freeze 
unbalanced them completely. Although imposition of ceil- 
ings undoubtedly stopped hide and leather prices from rising 
further at the time, they also interfered with natural func- 
tion of market, helped keep prices at unnaturally high levels 
when they would ordinarily have “readjusted” themselves. 
Present price difficulties of industry from rawstock through 
finished shoes now attributed by many to freeze. 


Charts contained in OPS booklet credit 
hides and leather products with second highest 
price surge (about 30%) before freeze. Only textiles 
with increase of 32% exceeded hides and leather. After 
the freeze, however, hides and leather products had most 
severe drop (about 11%) while textiles fell only 8%. Thus 
dislocation of prices was felt most in hide and leather mar- 
kets. 
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METALS CUTBACK THREATENS TRADE 





NPA MAY LIMIT USE 
OF COPPER, ALUMINUM 


Conservation Order Seen 
In Offing 


The shoe industry received warn- 
ing this week that its supplies of all- 
important copper and aluminum may 
be sharply limited in coming months. 

Officials of the National Produc- 
tion Authority told members of the 
Leather Industry Metals Industry 
Advisory Committee at a meeting in 
Washington that the Government is 
considering a conservation order 
which would cut use of copper and 
aluminum in shoes, shoe trees, lug- 
gage, handbags, purses, small leather 
goods and saddlery. 

More exactly, the order would 
sharply restrict use of copper in pro- 
duction of such metal items as shoe 
eyelets, lace tips, athletic cleats and 
spikes, saddlery hardware and heel 
and toe plates. | 

It would also limit the use of- 
aluminum in heel and toe plates, 
spikes and cleats, and shoe trees. No 
mention was made of restricting its 
use in eyelets, shoe pattern binding 
or lasts. 

NPA officials reported that first 
quarter allotments of copper and 
aluminum under the Controlled Ma- 
terials Plan may be cut. With allot- 
ments so reduced, a conservation or- 
der would be imperative, they pointed 
out. 

Committee members, none of 
whom directly represented the shoe 
industry, said they would abide by 
such a conservation order in the in- 
terest of national defense. They 
recommended, however, that NPA 
study the question whether greater 
conservation could be obtained by 
permitting the use of a restricted 
quantity of copper and aluminum 
rather than limiting them for alloys 
or plating purposes. 

Government copper experts told 
the group that the supply of copper is 
critically short and will undoubtedly 
remain so for the next five years at 
least. For one thing, direct military 
requirements for copper have in- 
creased sharply and will continue to 
rise. Overall demand for copper is 
approximately 175 percent greater 
than available supply, they stated. 

The first quarter of 1952 is ex- 
pected to be a very difficult one inso- 
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far as aluminum for civilian use is 
concerned, NPA said. However, there 
may be-a slight improvement during 
the second quarter, and further im- 
provement during the third and 
fourth quarters, the committee was 
told. Aluminum was called the ideal 
substitute for critically scarce copper 
in a number of products. 

While greater tonnages of alumi- 
num are expected late in 1952, large 
quantities of it will be used to serve 
as a substitute for copper, NPA ex- 
plained. 

Julius G. Schnitzer, Director of 
NPA’s Leather Division, presided. 

These committee members at- 
tended: L. F. Norsworthy, United 
Shoe Machinery Corp., Boston, Mass. ; 
D. M. Houghton, Atlas Tack Corp., 
Fairhaven, Mass.; George C. Clark, 
George C. Clark Metal Last Co., 
Mishawaka, Ind.; Carlton Germaine, 
Crown Luggage Co., Baltimore, Md.; 
Morris A. Feinstein, Finders Mfg. 
Co., Chicago, Ill.; B. N. Sammer, E. 
P. Halliburton Co., Los Angeles, 
Calif.; R. T. Dykstra, Light Metals 


‘Corp., Grand Rapids, Mich.; T. Le- 


vine, Presto Lock Co., Garfield, N. J.; 
Robert C. Golembe, Robee Mfg. Co., 
New York, N. Y.;. W. R. Seward, 
Seward Luggage Co., Petersburg, 
Va.; Jesse Shwayder, Shwayder 
Bros., Inc., Denver, Colo.; Earl J. 
Coleman, Universal Shank Co., St. 
Louis, Mo. 


Shoe BuyerDirectory Ready 
For Popular Show 


The anticipated “Directory of Vol- 
ume Shoe Buyers,” prepared and 
published by the Popular Price Shoe 
Show of America, will be distributed 
to exhibitors and retailers at the 
show, Edward Atkins and Maxwell 
Field, co-managers, announced this 
week. The PPSSA will be held Nov. 
26-29 at the Hotels New Yorker and 
McAlpin, New York City. 

Exhibitors will receive copies in 
their hotel rooms while buyers will 
be able to obtain their copies at 
Show headquarters, rooms 1645- 
1646 at the New Yorker. 

Claimed the first publication of its 
kind, the Directory will list alphabeti- 
cally by states and cities names of 
companies engaged in the wholesale 


and retail volume distribution of ' 


footwear, the names of their buyers 
and categories and price lines of foot- 
wear they sell. 
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JARMAN URGES STUDY 
OF CONSUMER DESIRES 


Says Cooperative Analysis 
Needed 


The shoe industry can win a larger 
share of increased national income 
by analyzing consumer desires more 
closely and better satisfying these de- 
sires, according to W. Maxey Jar- 
man, chairman of General Shoe 
Corp., Nashville, Tenn. 

Addressing a breakfast meeting 
sponsored in Dallas, Tex., on Nov. 12 
by the Southwestern Shoe Travelers 
Association in conjunction with the 
group’s annual Spring Shoe Show- 
ing, Jarman stated that the percent 
of national income spent on footwear 
has been declining steadily. He 
pointed out that the industry gets a 
larger percentage of national income 
in times of general depression but 
that this falls off in periods of good 
general business. 


Customer Study: Urged 


To get a larger share of the con- 
sumer dollar, the shoe industry must 
find out “what the shoe wearer really 
wants,” Jarman said. “I have a feel- 
ing that we need to study these cus- 
tomers a great deal more to try to 
find out what they do want,” he 
added. 

Cooperative study of the trend of 
shoe sales by types on the part of 
shoe salesmen, shoe buyers, retailers 
and manufacturers would be very ef- 
fective in promoting more shoe sales, 
Jarman emphasized. “It is this kind 
of information that is going to help 
us find out what the consumer really 
wants . . . serve the customer in a 
better way and get a larger percent- 
age of the consumer’s dollar and do 
more shoe business.” 

Pointing out that it is not possible 
for any one retailer “to satisfy the 
desires of every kind of customer,” 
Jarman said it made sense to pick 
out the particular type of customers 
the store can appeal to, then select the 
best shoe lines available to serve those 
customers. He added it was a “con- 
stant source of amazement” to him 
that General Shoe always has a fair 
percentage of customers who do not 
carry some of the company’s best 
selling items. 
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LL & S Special Report 


TANNERS SEEK PACKERS’ AID 
IN LEATHER PROMOTION PLAN 


Moral Support Certain But Money Will Be Needed 
In Long Run 


What help can U. S. tanners ex- 
pect from packers throughout the 
nation in launching a_ large-scale 
cooperative program to promote 
leather to the American public? 
What is the attitude of leading pack- 
ers to such a program? Will they 
help in every possible way, even con- 
tribute financial aid to give leather 
a boost to the consuming public? 

The answers to these questions, of 
paramount interest to the leather in- 
dustry, were sought this week by 
LEATHER AND SHOEs in a special 
survey of leading packers. 

The questions arose following the 
action of the Tanners’ Council re- 
cently in proposing that its members 
contribute funds to finance a vitally- 
needed promotional campaign for 
leather. 

Present plans tentatively call for 
the Council to assess each member a 
small percentage of gross revenue 
each year for the next three years. 
This, coupled with contributions 
from members of allied industries, is 
expected to provide some $1 million 
or more per year for the campaign. 

Thus far, there has been no con- 
certed action on the part of the pack- 
ers to contribute toward the fund. 
Few, if any, have been approached 
officially as yet. 

The present plight of the packing- 
house industry must be given some 
consideration. Government controls 
have seriously affected the industry 
so that some packers have been ex- 
periencing severe losses on their beef 
slaughtering operations. A number 
of smaller packers have either tem- 
porarily suspended beef killing or 
closed down. It may be difficult to 
obtain financial contributions for 
promoting leather from hide and 
skin producers who are losing money. 

Yet, packing-house officials gen- 
erally are aware of the fact that by- 
products, of which hides and skins 
are most important, are often re- 
sponsible for a profit or loss in their 
over-all operations. In late years, 
larger packers in particular have re- 
ported losses on food producing op- 
erations but income from by-products 
has kept them “in the black.” 

Packers say they are becoming 
increasingly aware of the loss in rev- 
enue in recent months due to declin- 


November 17, 1951 


ing hide and skin markets. They 
agree that the tanning industry is 
“sick” and that “something construc- 
tive will have to be done.” It is here 
that tanners will have a selling point 
in convincing packers of the need 
for financial assistance. 

Several larger packing houses can 
be counted on as sure bets. For in- 
stance, there are the two big pack- 
ers who have their own tanning sub- 
sidiaries. Armour & Co. has its sub- 
sidiary, Armour Leather Co. Swift 
& Co. has its A. C. Lawrence and 
England - Walton divisions. These 
firms are certain to contribute to the 
Tanners’ Council fund. 





‘Go get him, Pa... 
Baby needs 4 new pair of shoes" 
C2 


An example of institutional ad- 
vertising sponsored in national media 
by the American Meat Institute in 
promotion of by-products . . . in this 
case, leather. Of special interest in 
this ad was the statement in the 
caption to the effect that hides and 
other by-products “usually enable the 
meat packer to sell the meat from a 
steer for less than he pays the farmer 
for the animal on the hoof.” 





What the other packers will do 
remains to be seen. Several have co- 
operated from time to time in past 
years in various research programs 
conducted by the Tanners’ Council 
as well as through their own industry 
group, the American Meat Institute. 

Most leading packers are members 
of the American Meat Institute and 
contribute heavily to its support. 

(Concluded on Page 53) 
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AFL GETS 6c HIKE 
AT INTERNATIONAL 


Increase Follows Pattern Set 
By CIO 


Close to 8,000 employes of Inter- 
natonal Shoe Co., members of Boot 
and Shoe Workers Union, AFL, have 
received wage increases of six cents 
per hour. 

The boost, which affects workers 
in 18 International plants located in 
Missouri, Illinois and Kentucky, was 
announced this week by Ben Berk, 
AFL regional director, and James 
Lee Johnson, vice president and di- 
rector of the company’s industrial 
relations department. 

Johnson said the increase will be 
retroactive to Oct. 1. It is provided 
for in a new contract negotiated by 
company and union, effective until 
at least Oct. 31, 1952. 

The agreement was arrived at after 
several meetings between company 
and union officials. Terms are simi- 
lar to those granted early this month 
to some 12,000 United Shoe Work- 
ers of America, CIO, workers em- 
ployed elsewhere by International. 

Company officials said they were 
unable to state exactly how the in- 
creases would affect average wages. 
Most workers at International plants 
are paid at piece work rates from 
75 cents to $2.50 per hour. 


BAY STATE LEATHER 
MEN ELECT NEW SLATE 
E. Carle Shotwell of Helburn 

Thompson Co., Salem, was elected 

president of the Massachusetts 

Leather Manufacturers’ Association 

at the group’s annual banquet held 

Nov. 8 at the Hotel Hawthorne, 

Salem. He succeeds Roger K. East- 

man of Morrill Leather Co., Pea- 

body. 

Other officers named for the 1951- 
1952 season were Michael Flynn of 
John Flynn & Sons, Salem, as treas- 
urer; and B. W. Creese as secretary. 

New members of the executive 
committee are George S. Hebb of 
Creese and Cook Co., and A. Joseph 
Jones of Witch City Tanning Co. 
Other committee members are Carl 
Barnet of J. S. Barnet & Sons, Felix 
Carr of Carr Leather Co., Elvin H. 
Cox of B. E. Cox Leather Co., Wil- 
liam A. Duffy of William F. Duffy & 
Son, Roger K. Eastman, Coleman 
Flaherty of Beggs & Cobb, Inc., Max 
Korn of Korn Leather Co., and Ed- 
ward M. Winslow of Benz Kid Co. 
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ARMY TESTING NEW 
INSOLE-TYPE LEATHER 


Seeks Greater Wearability 
In Shoes 


The Army is trying out a new type 
of insole leather on the feet of its 
soldiers in a determined effort to im- 
prove the wearability of military 
shoes. 

News of this was contained in an 
announcement by Dr. Fred O’Fla- 
herty, director of the Tanners’ Coun- 
cil Research Laboratory at the Uni- 
versity of Cincinnati, that insole 
leathers with serviceability of 200 to 
300 percent higher than existing 
types have been developed at the 
University. 

The new type insole leather is in- | 
tended to eliminate the failure of 
military shoe insoles to hold up along 
with other parts of the shoe. In many 
cases, according to Army reports, in- 
soles deteriorate when there is only 
0 percent wear in the outer sole and 
uppers. 

Development of the new insole was 
completed two and one-half years! 
after a sole leather research group” 
was set up under the direction of Dr. 
Seymour S. Kremen, research asso- 
ciate in the University of Cincinnati 
laboratory. 


Two methods to improve insoles 
have been developed by Dr. Kremen’s 
project. One, a formaldehyde post- 
tannage procedure applicable to both 
finished stock and stock in process at 
the tannery, tans the leather twice. 
Thus, serviceability of insoles treated 
in this manner is doubled. 

The other process utilizes chrome 
tanning on top of the vegetable tan- 
ning, much like chrome plating of 
metals for added protection, Dr. 
O’Flaherty pointed out, and leather 
thus treated has appearance and gen- 
eral character almost indistinguish- 
able from the conventional product. 

Dr. Kremen described a unique 
machine developed in the University 
laboratory to make synthetic wear 
tests of sample insole leathers as 
“combining the flexing under pres- 
sure which insole leathers undergo 
during the act of walking with the 
alternate wetting and drying cycles 
of daily wear routine.” 

Six samples mounted on rollers 
with adjustable pressure, wearing 
“socks” of flannel cloth which act as 
a wick for uniform distribution of 
artificial perspiration, go through al- 
ternate flexing, perspiration, drip- 
ping, baking and conditioning, much 
the same as shoes in actual wear, Dr. 
Kremen explained. 








ARMY INSOLES GET GOING-OVER 








Dr. Seymour S. Kremen, research associate in the University of Cincinnati 
Tanners’ Council Research Laboratory, who directed the sole leather group 
project study, makes an adjustment on the special machine which was de- 
signed to test serviceability of insole leathers. 
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FLORSHEIM SEEKS 
ST. LOUIS PLANT 


Florsheim Shoe Co., which oper- 
ates five factories in the Chicago area, 
may soon expand its operations into 
the St. Louis shoe manufacturing 
center, according to a statement at- 
tributed to S. F. Eagan, Florsheim 
assistant vice president. 

Interviewed in St. Louis last week, 
Eagan is reported to have admitted 
that the company was investigating 
the situation there although no defi- 
nite decision has been reached. He 
added that if a plant is established in 
St. Louis, it will manufacture wom- 
en’s shoes. 

“We are faced with the necessity 
of enlarging our production of wom- 
en’s shoes,” Eagan said, “and we are 
considering St. Louis as a plant site 
because it is a shoemaking center, 
centrally located, and we are well 
acquainted with the situation here, 
particularly the availability of labor 
and materials.” 

The Florsheim official said that 
three plant possibilities were being 
considered: purchase of a plant al- 
ready in operation, conversion of a 
suitable plant to shoe manufacturing, 
or construction of a new plant. The 
company is also giving consideration 
to other sites not in St. Louis. 


Publish New Leather Finish 
Bulletin 

R & A Leather Finish Co., Inc., 
Brooklyn manufacturer of leather 
finishes and dressings, has announced 
publication of Technical Service Bul- 
letin No. 2 covering plastic finishes 
for grain and split leathers. 

Recommendations contained in 
the bulletin are offered as a guide 
to the leather finisher and manufac- 
turer. Copies are available free of 
charge by writing to B & A Leather 
Finish Co., 812 East 43rd St., Brook- 
lyn 10. 


Allied Products Show Set 


March 9-12 

The semi-annual Allied Shoe Prod- 
ucts and Style Exhibit has been 
scheduled to be held March 9-12, 
1952 at the Hotel Belmont-Plaza, 
New York City. Shoe styles and 
products for Fall 1952 will be dis- 
played by members of the Allied 
Trades. 

As is customary, the Allied Show 
will open two full days in advance 
of the Tanners’ Council Fall 1952 
Leather Showing. The latter will be 
held March 11-12 at the Waldorf- 
Astoria. 
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MILITARY 
BIDS AND AWARDS 





Women’s Navy Oxfords 
November 21, 1951—Navy In- 
vitation No. 9797 covering 19,000 
pairs women’s black service oxfords. 
Opening at 2:00 p.m. in New York. 

Delivery to various destinations. 


Women’s Storm Rubbers 
November 21, 1951—Navy In- 
vitation No. 9866 covering 3,186 
pairs women’s storm rubbers. Open- 
ing at 2:00 p.m. in New York, with 

delivery to various destinations. 


Women’s Dress Pumps 
November 23, 1951—Navy In- 
vitation No. 9873 covering 2,000 
pairs women’s black dress pumps. 
Opening at 2:00 p.m. in New York 
with delivery to Brooklyn Naval De- 
pot within 60 days of contract award. 


Hood Low Bidder 
Hood Rubber Co., Watertown, 
Mass., was low bidder on Army In- 
vitation QM-30-280-52-519 covering 
bids on 325 pairs of firemen’s rubber 
boots. Hood bid on total quantity 


at $8.86 per pair, 20 days accept- 
ance. Only other bidder was U. S. 
Rubber Co. which offered to supply 
the lot at $12.15 per pair, 10 days 
acceptance, net. 


OPEN INSOLE BIDS 

Mishawaka Rubber and Woolen 
Mfg. Co., Mishawaka, Ind., was low 
bidder this week at opening of Navy 
Invitation No. 9796 covering 5,000 
pairs of felt insoles. Bids are sched- 
uled at a.) 3,000 pairs for Mechan- 
icsburg, Pa., and b.) 2,000 pairs for 
Clearfield, Utah. 

Mishawaka offered to supply the 
entire quantity at a.) $.43 per pair 
and b.) $.44 per pair, 30 days ac- 
ceptance. Four other bidders were: 

Silverite-Gutterman, Boston, Mass. ; 
all at a.) $.6526; b.) $.6727; 20 
days acceptance, 4% of 1% in 20 
days. 

A. R. Hyde & Sons, Cambridge, 
Mass.; all at a.) $.71; b.) $.74; 10 
days acceptance, net. 

Standard Insole Co., Morris Plains, 
N. J.; a.) only at $.69; 60 days ac- 
ceptance, 1% in 20 days. 

S. Goldberg & Co., Hackensack, 
N. J.; a.) only at $.674; 60 days 


acceptance, net. 


GIVREN LOW BIDDER 

There were only two bidders at 
the opening of Army Invitation QM- 
30-280-52-484, calling for 635 ea 
shoes, orthopedic, convalescent. Low 
bidder was E. J. Givren Shoe Co., 
Inc., Rockland, Mass., offering to 
supply all at $4.89; 1/10 of 1% in 
10 days, 60 days acceptance; Gov- 
ernment delivery. 

The other bidder — Wright Shoe 
Co., Lynn, Mass. — bid on all at 
$6.68; 60 days acceptance, 5% in 10 
days. Government delivery. 


WOMEN'S SHOE BIDS 

Adams Bros., Pittsfield, N. H., 
was low bidder at the opening of 
Army Invitation QM-30-280-52-408, 
offering to supply the entire quan- 
tity—2,400 pr. shoes, felt, women’s 
compo sole, russet—at $5.75; terms 
were 14 of 1% in 20 days, accept- 
ance 60 days. Four other bidders 
follow: 

Selby Shoe Co., Portsmouth, O.; 
all $7.027; 10 days acceptance, net. 

Endicott-Johnson Corp., Endicott, 
N. Y.; all $5.82; 10 days, net. 

W. B. Coon Co., Rochester, N. Y.; 
all $7.60; 10 days acceptance, net. 

A. S. Kreider Shoe Co., Annville, 
Pa.; all $7.50; 21 days acceptance, 


net. 





for contingencies. 





operation and earnings. 


CASH—THE CONTROLLING FACTOR 


Many good operators prefer cash on hand to accounts receivable 


— mainly to avoid credit pitfalls. 


They stay liquid the Crompton way, because it spurs volume 
growth. They like our “without recourse” factoring plan because it speeds cap- 


ital turnover and makes quick assets more productive... and creates more leeway 


Let Crompton show you how this seasoned service contributes to improved 


Te Reman Techs 
CROMPTON-RICHMOND CoO,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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NAVY BIDS OPENED 

There were seven bidders at the 
opening of Navy Invitation No. 9781, 
5,388 pr. shoes, leather, black, gen- 
eral purpose; a) 2,493 pr. for Me- 
chanicsburg, Pa., and b) 2,895 pr 
Clearfield, Utah. Low bid was sub- 
mitted by The Hanover Shoe, Inc., 
Hanover, Pa.; a) $4.87 and b) $5.04, 
10 days acceptance, net. Six other 
bidders were: 

Sherman Footwear Co., Marlboro, 
Mass.; all $7.35; 30 days, net. 

Sportwelt Shoe Co., No. Easton, 
Pa.; a $5.89; b) $5.99; 10 days 
acceptance, net. 

W. B. Coon Co., Rochester, N. Y.; 
$9.57; 10 days acceptance, net. 

General Shoe Corp., Nashville, 
Tenn.; a) $5.21; b) $5.43; 10 days 
acceptance, 1/10 of 1% in 10 days. 

The A. S. Kreider & Son Shoe Co., 
Palmyra, Pa.; a) $6.20; b) $6.55; 
14 days acceptance, net. 

Endicott-Johnson Corp., Endicott, 
N. Y.; a) $5.84; b) $6.215; 10 days 


acceptance, net. 


JOYCE TO LEAVE ECA 
William H. Joyce, president of 
Joyce, Inc., Pasadena, Cal., casuals. 
manufacturer, will shortly resign his 
position as assistant administrator 
for production with the Economic 
Cooperation Administration to re- 
turn to his business. 

Joyce revealed last week in Chi- 
cago that he has already tendered his 
resignation to the ECA and that he 
plans to be back in Pasadena early in 
Jan. of next year. 

ECA officials in Washington ad- 
mitted that Joyce had resigned sev- 
eral times in the past year but had 
been persuaded to reconsider each 
time. The shoe firm head is now in 
charge of an ECA program aimed at 
bringing some 300 European indus- 
try leaders to the U. S. to study 
American production techniques. 


French Glove Men Visiting 
U. S. Industry 

Eight prominent representatives 
of the French glove industry, includ- 
ing leather gloves, have begun an 
American tour of six weeks to “study 
American glove marketing methods.” 
The tour, sponsored by the Office of 
International Trade and the ECA 
under its technical assistance pro- 
gram, will include Boston on Nov. 1 
and 2, Chicago on Nov. 5, 6 and 7, 
and St. Louis Nov. 8-9. 

Later trips include San Francisco 
Nov. 12, 13 and 14, Los Angeles Nov. 
15-16, Dallas on Nov. 19, New Or- 
leans Nov. 20-21, Atlanta on Nov. 
23, and finally New York City on 
Nov. 26. 


The trip is aimed at making a 
comprehensive study of competitive 
American marketing techniques, con- 
sumer preferences and buying habits, 
advertising methods and media, and 
seasonal and style trends. Marketing 
of some fancy American leather 
gloves will be studied. 

Conferences will be held with de- 
partment and clothing stores, mail 
order houses, wholesalers, trade as- 
sociations, chambers of commerce, 
publishing firms and market agen- 
cies. The inside picture of America’s 
marketing skills will be “shared with 
other members of the French glove 
industry” upon the return of the team 
to Paris late in November. 





E. P. Reed Buys Vulcan Heel 
Rochester Branch 

Purchase of Vulcan Heel Corp.’s 
Rochester, N. Y. branch was an- 
nounced this week by E. P. Reed & 
Co., Rochester manufacturer of wom- 
en’s shoes. Equipment of the heel 
plant will be moved to Reed’s Good- 
man St. plant where it will become 
_a part of the shoe firm’s regular pro- 
duction facilities. 

Company officials said the purchase 
was part of Reed’s over-all modern- 
ization program which has been un- 
der way for the past six months. The 
company has already recalled the 
first of 500 production workers laid 
off during the customary seasonal 
lull and its full force will be back 
at work within three weeks. 


New Hampshire Shoe 
Outlook Improved 

Outlook for the shoe manufactur- 
ing industry in Manchester, N. H., 
was brightened last week when it 
was announced that the Shortell Shoe 
Co. factory, which had closed down 
two weeks before for an “indefinite” 
period, reopened on Nov. 6 to fill 
orders taken at the Chicago Shoe 
Style Show. 

James Shortell, president of the 
firm, which employs 150 workers, 
put in a long-distance telephone call 
from Chicago, directing that opera- 
tions be resumed. It was estimated 
that it would take about a week and 
a half to get back into full produc- 
tion. 

Meanwhile, officials of the Evan- 
geline Shoe Co. in Manchester, with 
425 employes, and the Johnson Shoe 
Co. in that city, with 400 on the 
payroll, denied reports of their clos- 
ing. On the contrary, it was stated, 
both factories are working on a full- 
week basis, although earlier there 
had been a temporary cut-back at 
the Evangeline plant. 

At the Fleisher Shoe Co., one of 
the executives, Kolman Fleisher, re- 
ported that his plant was operating 
full time, with some overtime fon the 
350 workers there. Fleisher stated 
that the factory had been one of the 
busiest producers of women’s shoes 
in the area during recent weeks. 
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A mellow, smooth, non-stretch leather with calf-like texture and window- 
glass finish. Produced especially for the limited few who make the finest 
casual and semi-casual shoes. 


Boston and Taunton 
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INNERSOLES 


oO 
Yow Gude 
TO ECONOMY 
AND BETTER 


When retailers are demanding better quality and 
inconsistently insisting on a lower price for it—then 
is the time to turn to Lynn Innersole, manufacturer 
and distributor of one of the largest diversified lines 
of Platforms, Wedges, and Innersoling in America! 


Every year, more and more shoe manufacturers 
learn that Lynn Innersole keeps ahead of the field 
with its experiments on new materials — from the 
best of which it manufactures platforms, wedges, 
innersoles, and other shoe parts that are technically 
right, always dependable, and lowest in price. Eight 
pane in this country and Canada deliver what is 

ought when it is needed. 


Lynn cork platforms — uniform in density and 
gage — hold a clean-cut edge, and stitch or cement 
equally well. For the best in innersoling use 
“Lynfiex” Saturated Innersoles—the utmost in fiexi- 
bility. For lower-priced shoes, use our "Lynco" 
innersoles. And for non-breaking wedges, use ours, 
made of waterproof fibre, which can be nailed, 
stitched, or cemented, speeding output. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. 
ALLSTON, MASS. 
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REPRESENTATIVES: Cinn., Ohio—Ernie Furstenau; Los Angeles—Leo Laskey; St. Louis—Eli "Pete" 
Schwartz; New York—Arthur V. Epstein; Pennsylvania—Tom Carfagno; New England—Elmer Claff, 
Frank Deastiov, Hy Feldman, Lou Ravich, Phil Sneilder, Dave Harrison; Milwaukee and Chicago— 
Phil J. Ott, Jim Ott. 


Platforms / Wedges / Innersoles 





LEATHER PROMOTION 
(Concluded from Page 47) 
tanners’ leather promotion campaign 
probably would come through the 
“Institute.” It was over a year ago, 
they recalled, that the Institute be- 
came aware of the need for “selling 
leather” and strongly urged the tan- 
ning industry to adopt an_ institu- 
tional advertising program. The AMI 
made available to the Tanners’ Coun- 
cil projector slides showing the kind 
of industry advertising it has pro- 

moted in recent years, they said. 

As Homer Davison, vice president 
of AMI and in charge of its public 
relations, says, “We believe that in- 
stitutional advertising is sound, so 
much so that our advertising pro- 
gram has cost $2,500,000 per year 
for the past eleven years.” 

Main target in the AMI’s promo- 
tional efforts, of course, is to stimu- 
late consumption of meat, but some 
attention in the past few years has 
been given to by-products including 
hides and skins as well as glue. 

To promote use of leather, Davison 
feels that tanners will have to do 
some consumer research work and 
try to get shoe manufacturers and 
retailers to cooperate in their adver- 
tising. However, the leather industry 
will have to educate the public on 
reasons why leather should be used. 
It should inform the public, not about 
any particular brand but, instead, 
about the quality of leather, charac- 
teristics of good leather texture and 
finish just like the AMI has been 
telling the American people about 
the quality of meat—not any partic- 
ular brand—but characteristics en- 
abling the consumer to identify better 
quality meats, he said. This know!- 
edge creates desire, a fundamental 
principle in any advertising program. 

It is Davison’s personal opinion 
that AMI can be very helpful to the 
leather industry and, by working 
out advance exchanges of ideas, can 
tie in its institutional advertising 
efforts with the tanners’ program. 
“Although the obligation to sell 
leather belongs to the leather indus- 
try, the meat industry in its concep- 
tion as hide and skin (raw material) 
producers certainly can be expected 
to adopt an attitude giving leather a 
boost wherever possible,” he said. 

There was doubt, however, whether 
AMI would contribute financially to 
the leather promotion campaign. Such 
a procedure might well be construed 
as a matter of policy by other in- 
dustrial groups related to the pack- 
ing-house industry, such as soap- 
makers who are competing against 
detergents, saugage casing houses 
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handling natural casings competing 
against artificial casings, etc. Fur- 
thermore, some members of AMI 
produce only pork and are not in- 
terested in beef, hides and skins. 

“The tanners are rather late getting 
started in their campaign just like 
the meat industry was slow in start- 
ing. Its institutional advertising was 
about 20 years late, but definite prog- 
ress is being made,” Davison added. 
While such a program is hard to 
maintain, it must be kept going. All 
members must cooperate regardless 
of good or bad years in “keeping the 
public sold.” A target must be set and 
efforts constantly aimed at it. 


“We'll be glad to help the tanners 
all we can,” Davison said, “and will 
give them the benefit of all our ex- 
perience in this work. It’s a big job 
they are undertaking and if they 
want our assistance, it is available 
for the asking,” he said. 

Hide traders, however, point out 
that the tanning industry is not com- 
pletely without experience in institu- 
tional advertising. Recently, a group 
of upholstery leather tanners coop- 
erated in such a program, promoting 
their products to a selected part of 
the American public by using certain 
advertising media. 
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MAKE GOOD SHOES BETTER 


SOLD WHEREVER BETTER SHOES ARE MADE 


CAMPELLO 69, MASSACHUSETTS 
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CALF SUEDE ; 


* KID SUEDE 


CARR LEATHER COMPANY 
67 SOUTH ST., BOSTON 11, MASS. 








UPPER LEATHER MOVES BETTER 


BUT SOLE AT LOWEST EBB 


Buying Still For Need But Tanners Look For Early 
Pickup After Show 


Side continues more active. Prices 
easier again. Splits find interest 
as does women’s weight calf. Sole 
leathers dragging. 


Sole Sales Poor 

Sole leather tanners in Boston re- 
port an even quieter week than last 
week. Buyers seem to have little 
if any interest in placing orders for 
sole leathers at the moment. As a 
result, sole leather tanners are keep- 
ing off the hide market despite the 
easier tone of prices there. In the 
same way, because tanners are keep- 
ing wettings to a minimum, their 
stocks of finished leather are far 
from heavy. 

Quoted prices, when available, 
mean little this week. First, there is 
not enough buying to establish mar- 
ket levels. More significantly, tan- 
ners will talk concessions when they 
find a buyer interested enough. How- 
ever, from a point of view of price 
range, bends are priced from 65c 
for heavies to 85c for lights. Some 
sales of heavies reported but not 
confirmed at 60c range while lights 
can be had below 85c. 

Sole leather tanners of Philadel- 
phia say business practically dead. 
Nothing at all in demand. Tanners 
absolutely refuse to quote prices— 
if they can make a sale they will 
arrive at a price with the customer, 
but they do not feel that it is ad- 
visable to give figures at which the 
few sales are made. 


Sole Offal Same 
Practically the same condition rules 
the Boston sole leather offal market. 
There are some sales of steer bellies 
reported, also some single and double 


rough shoulders, but the volume is 
small and interest appears low. Re- 
sult is prices continue easy and it is 
extremely difficult to peg the market 
at any established level. 

Best steer bellies bring 35-36c but 
not many sold. Above this, no sales 
reported. Under 5-iron cow bellies 
are listed at 30c and below while 
those above 5-iron bring up to 35c. 
Good double rough shoulders still 
bring between 70-75c although some 
tanners ask more. Si:lgle shoulders 
with heads on not too steady at 65- 
70c for lights, 55-60c for heavies. 
For shanks last heard at 25c and be- 
low; hind shanks at 30c and below. 
Heads not established. 


Calf Marking Time 


Boston calf leather tanners report 
sales straggle in here and there but 
in small volume. There is not enough 
business to encourage tanners to be- 
come active in skins market, which 
continues nominal and weak. 

Consensus is that most business 
comes from women’s weight smooth 
calf. Yet the better grades remain 
comparatively neglected around 90c- 
$1.00. Below 90c, there is slightly 
more interest but no volume until 
the 60c and down grades. 

Men’s weights still neglected but 
tanners look for these to pick up 
shortly. When is still the question 
but the season is approaching and 
the Popular Price Show is looked 
upon as the stimulant. This means 
tanners look for men’s weights to 
begin moving by the end of this 
month or early in Dec. Prices still 
pegged at $1.00 and down. Suede 
slow at $1.10 and down. 
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‘The CAMPBELLS are coming... 


with the very finest 


RING DRIVE WOOD HEEL NAILS 


MACHINE DRIVEN 
RUBBER HEEL NAILS 


D. R. CAMPBELL MACHINE CO. 


55 MILDRED AVE., MATTAPAN DISTRICT, BOSTON 26, MASS. 
MANUFACTURERS OF HIGHEST QUALITY SHOP NAILS 


and 
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Only leather 
from the 
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TIOGA OAK 


fagetottaatela 


The Tioga Oak trademark 
is your assurance of extra 
quality leathers - - 

long tanned to 

fill your most 

exacting 

needs. 


TANNING CO. 
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Leathers 
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grain, aniline 
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tanned kips. 
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Specialty Leathers 
Side — Horse 


Well known Tonnages 
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ANILETTE 
ROSS-ETTE 


ond the popular 
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AH. Ross & Sons Co 
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Sides Better 

The side upper leather is improved 
this week as far as movement is con- 
cerned. Tanners generally report 
sales proceeding at fairly lively clip 
after slowdown of recent weeks. The 
volume is not centered upon any one 
type but covers various spreads. 

Prices are another story. Despite 
the renewed sales volume, tanners 
credit a lot of the movement to the 
easier price situation. Tanners gen- 
erally willing to talk business, par- 
ticularly when it will improve volume 
at this time. Result is prices are all 
over the lot. One large sale of 
100,000 ft. retan moccasin-type, 4- 
41% 02z., reported made at 46c and 
down, but not confirmed. 

There is still considerable price- 
pressure. As hide market continues 
to decline, leather buyers stress price 
more than ever, show interest only 
when they have what they feel is best 
buy pricewise. However, the larger 
manufacturers are fast working into 
position where they must have 
leather; hence the renewed buying 
wave. 

Generally, sides bring 50c and 
down to 35c, combination extremes 
58c and down, full grain kips at 75c 
and down, combination kips at 65c 
and down. 

Splits Same 

There is also more activity re- 
ported this week by Boston splits tan- 
ners. Buyers appear to have come 
back into upper leather market on 
necessity and splits are getting their 
share of business. Not enough to 
keep tanners fully satisfied but 
enough to make them a little more 
optimistic. 

Best interest, as usual, in heavy 
suede splits. Supply often not 
enough to fill demand here. Tanners 
are turning out as much of this 
leather as they can, cannot seem to 
keep up with demand. Prices gen- 


erally pegged at 47c and down. Light 
suede splits far less active, priced 
in middle and lower 30's. Linings 
slow in 20-30c price range. Gussets 
and work shoe quiet. 


Kid Slow Again 

Kid leather tanners of Philadel- 
phia find business definitely on the 
slow side. Slight increase in activity 
that materialized two weeks ago has 
died down, and this past week has 
been quite discouraging. 

In glazed, colors still a big item, 
but actual orders are in very small 
quantities. Some tanners feel that 
even if a great deal of business de- 
velops, orders will be for small quan- 
tities because colors involved are not 
staples. Manufacturers will be afraid 
to overstock on any one shade. 

Good deal of talk about white now, 
but nothing has developed. Suede 
still selling in some quantity in the 
perennial black. White suede also 
in the talking stage at this point. 
Linings quiet with no indication of 
any pick-up. Slipper remains slow 
and now tanners don’t expect too 
much of it to sell since the season 
is definitely over. 

Satin mats reported as dead. 
There is talk of a little business here 
and there in crushed, but few tanners 
are handling it. 

Price situation in all kid leathers 
remains pretty much as it has been 
for the past several weeks. Officially, 
lists are unchanged. However, un- 
officially the price depends on the 
individual case. Little buying of 
rawskins is done at the present, so 
that prices don’t mean too much. 


Average Prices 
Suede 45c-95c 
Glazed 35c-$1.05 
Linings 30c-60c 
Slipper 35c-70c 
Satin mats 69c-$1.20 
Crushed 35c-80c 
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Glove Leathers Weak 

Cold weather last week stimulated 
buying in men’s glove lines, espe- 
cially in lined gloves of all descrip- 
tions. Ladies’ -lines,- however, re- 
ceived very little attention. 

Business has been so bad this fall 
that prices have gone underground. 
Published lists mean little to an 
anxious seller. 


Tanning Materials Firm 
Raw tanning materials prices gen- 
erally firm, with trading still limited 
to actual requirements. Tanning ex- 
tracts unchanged. Tanning oils also 
holding firm with quotations un- 
changed. 


Divi Divi, 42% basis shipment, bag § 98.00 
Wattle bark, ton 
Pre ey ve “Fair Average’’ $106.00 
dua an eee’ ‘*Merchantable’’ — 00 
Sumac, 28% ‘Jeaf Sere 
Ground ..... 
Myrobalans, J. 1's 
age ge $79.00-$80. 00 J. 2's 
R. 


Valonia Cups, 30- 32% ‘guaranteed | $69.00 
Valonia Beards, 42% guaranteed io 00-$90.00 
Mangrove Bark, 30% So. Am . $55.00 
Mangrove Bark, 38% East African. .-» $81.50 


Tanning Extracts 
Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
NE GSD 8 esis cs atat seven oud 
Barrels, c.l. 
ep oS re rep eee 
Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. a. 
Bags, c.1. 7 
Bags, l.c.l. 
Cutch, solid Borneo, ‘38% tannin, 
plus duty . ‘ie 
Gambier Extract, ‘25% “tannin, 
bis. anew uy ae ee 09% 
Hemlock extract, 25% tannin, ‘tk. cars 


Oak bark extract, 25% tannin, 
bbis. 6%-6%, tks. ......... 
Quebracho extract 
Solid, ord., basis 63% tannin, c.l. 
plus duty . ‘ 31/64 
Solid clar., basis 64% tannin, c. ag : 3/16 
Liquid basis 35% tannin, bbis. a 
Ground extract .... Pee 
Wattle bark, extract, solid ‘(plus duty) -11% 
Powdered super spruce, bags, c.1. 

05%; Le.l. secce, <bean 
Spruce extract, tks. ’ 'f.0.b. wks. 01% 
Powdered valonia extract, 63° tannin 9% -9% 
Myrobalan extract, solid, 55% tannin .10% 
Myrobalan extract, powdered, 60% tannin .10% 
Valonia extract, powdered, 63% tannin .9%-9% 


Tanners’ Oils 
Castor oil. No. 1 C.P. drs. l.c.l. ....... 
Sulphonated castor oil, 75% .. 
Cod Oil, Nfid., loose basis .... ek 
Cod, sulphonated, pure 25% moisture Pi 
Cod, sulphonated, 25% added mineral. . 
Cod, sulphonated, 50% added mineral. . 
Linseed oil tks., c.l. zone 1 ........... 

drums, l.c.l. Ads he 
Neatsfoot, 20° 
Neatsfoot, 30° C.T. 
Neatsfoot, prime drums, 

Led... 
Neatsfoot, ‘sulphonated, 15% 
Olive, denatured, drs. gal. 
Waterless Moellon ............--...0+. 
Artificial. Moelion, 25% moisture ...... 
Chamois Moellon, 25% moisture 
Common degras . > Aap. 
Neutral degras .... Ae ee 
Sulphonated Tallow, 15% 
Sulphonated compound . 
Sulphonated Tallow, 50% 
Sponging wares Ee PETE Ree 
Split Oil ..... 
Sulphonated sperm, "25%. water........ 
Petroleum Oils, 200 seconds visc., 


RM BSCR WA oad s petieiiedad weaees ce’ 
Petroleum Oils, 150 seconds visc., tks., 
eX ere hag 
Petroleum Oils, “100 seconds vise., "tks., 
freer 
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with CHAMPION 
SEWING SILKS 


HINE TWIST 
Send today for TESTING eMac 

SAMPLES in either silk @ FELLING SILK 

or nylon @ BUTTONHOLE TWIST 


tne tnseetrd e SMK FOR HAND SEWING 


Since 1870 


Audebrod Bros. Silk Co., Inc. 


; PHILADELPHIA 7, PA. 
Branch Offices: Chicago, Rochester, New York, Baltimore, Boston, Cincinnati, Los Angeles, Gloversville, N. ¥. 

















SHEEP SKIN RUSSETS 


Large Lots - Small Lots 


Wide range of selections and prices 


DRUEDING BROS. CO. 


33 Spruce St. Telephone: BE 3-1826 New York 38, N. Y. 
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PACKER HIDES HIT PRE-KOREAN 
LEVELS; HEAD STILL LOWER 


Larger Cattle Marketings, Increased Rawstock Supplies 
Indicate More Declines 


Latest declines in the big packer 
market have put prices of practically 
every selection at or below pre- 
Korean levels. Weakness is still pro- 
nounced in heavier weight hides and 
there has not been much support to 
the market from sole leather tanners. 


H. 
LINCOLN 
and. 
SON 
Inc. 

e 


COUDERSPORT 
PENNSYLVANIA 


These buyers find leather business 
offers little encouragement to make 
broad scale raw material procure- 
ments at this time. 

Production of heavier hides is sea- 
sonally increasing while that of 
lighter hides will decrease percentage- 
wise in coming months. Although 
any further weakness in prices of 
heavier hides would dampen buying 
enthusiasm for lighter hides, the lat- 
ter are and will ‘be in a relatively 
better position. Thus, it is gener- 
ally felt that the spread between val- 
ues on the heavier and lighter de- 
scriptions will tend to widen. 

There is also the possibility of 
lighter hides stabilizing around the 
going prices because it is known that 
upper leather tanners have been qui- 
etly booking some new leather busi- 
ness although admittedly at slightly 


__Jower levels. However, upper leather 


business being done is in rather sharp 
contrast to a dull and almost lifeless 
sole leather market. Light weight 
raw stock, according to some observ- 
ers, should come in for a better de- 
mand. 

Larger marketings of cattle dur- 
ing the past couple of weeks reveal 
heavier well-finished stock, both 
steers and cows, coming not only 
from feed lots but also from western 
ranges. Prices of live cattle have 
tended to ease from the pressure of 
increased receipts and larger pack- 
ers have been able to buy more steers 
in compliance with government price 
regulations. Meanwhile, prospects 
point to continued fair-sized market- 
ings because feeding material costs 


have become somewhat higher, tend- 
ing to narrow profit feeding margins. 

In view of the Thanksgiving holi- 
day and poultry season close at hand, 
demand for beef may suffer to the 
point where beef prices will be forced 
lower and reflected in a downward 
movement of live cattle values. 
Hence, prospects point to increased 
production of hides and skins the 
remainder of this year and early next 
year. Unless there is improvement 
in tanner buying, traders feel that 
hide values in the big packer mar- 
ket, now off around 30% from ceil- 
ings, will work still lower. Small 
packer hides are 35-40% off. Big 
packer calfskins are 50% below ceil- 
ing. 

Hides Down Again 

Trading at new and lower levels 
this week put further easiness into 
the market. The activity was broad, 
however, totaling over 100,000 hides 
with possibly more done in bookings 
not reported. Market is still in need 
of more broad business, however, 
with light native cows being the big 
problem as far as packers are con- 
cerned. 

This week’s business involved 
hides at the following prices: heavy 
native steers sold at 20c in final ac- 
tivity, heavy native cows at 2lc ex- 
cept for St. Pauls at 214c; light 
native cows sold at 2414c for Rivers, 
with 23%c talked for the Chicago 
production but no hides sold on that 
basis; branded cows sold at 2lc for 
Northerns, 22 to 23\c for Ft. Worth 
and Oklahoma hides; native bulls at 
17c, and brands at l6c. 

Despite this activity, largely heavy 
hides, sole leather tanners not active 
in the market. Business primarily to 
specialty tanners and light leather 
producers. Market for lighter leather 
has shown some minor improvement, 
hoped to be the indicator for better 
business in this section. Heavy 
leather still very slow. 





Smooth Fini 





107 Foster Street, 


VERZA TANNING CO. 


Tanners of Quality Leathers 


WHITE BUCK 


For High Grade and Popular Priced Shoes 


CHROME TANNED SIDES AND CALF 
sh—In White and 
All Popular Spring Colors 


TANNERY AND GENERAL OFFICES 


White—Black—Brown—Blue 


Peabody, Mass. 


SUEDE SPLITS 
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Small Packers Quiet 

These markets relatively quiet. 
General level of prices for small 
packer hides talked around 45% 
under Table I for most buying ideas, 
with 40% under Table | the lowest 
offerings so far. However, in view 
of 20c heavy native steers, it is said 
that 45% is probably the better mar- 
ket. Movement extremely narrow in 
both small packer and country hides, 
primarily because of the uncertainty 
in big packers. 

Country hides talked price-wise, 
around 15c to l6c flat on average 
run of hides of 50 tb. average. Some 
lots talked higher, but anything over 
17c is considered too high regardless 
of quality. 


Calf and Kip Slack 


Calfskins very quiet; rumors of 


37¥ec heavy Northern packer trading | 
not confirmed. No big packer would | 
Business | 
generally at 40c last week established 


admit sales at that level. 


the market for the time being. Small 
packer and country calfskins purely 
nominal. 

Kipskins very quiet and uncertain 
even at last paid levels. Nominal 


price quoted as 35c for kip, 30c for 
overweights from big packers, but 
doubtful these levels could be reached | 
in view of 40c market for calfskins. | 


Horsehides Ease 
Horsehide market tops at $8.50 
for trimmed Midwestern 60 to 70 lb. 
hides, with some talks that $8.25 has 
been paid in a few instances. This 
puts an easier tone into the horse 
market. 














What's the matter dear? Are you 
thinking of all the leather you can 
now sell since you rely on Con- 
trolled Penetration of the fatliquors 
by Salem Oil & Grease Co. to make 
softer and richer leather. 


SALT! WHY HAUL IT? 


MEASURE IT? STIR IT? 








STAINLESS STEEL 
CONSTRUCTION 
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HOW LIXATOR*WORKS 


In the dissolution zone — flowing through a 
bed of Sterling Rock Salt which is continuously 
replenished by gravity feed, water dissolves salt 
to form 100% saturated brine. In the filtration 
zone — through use of the self-filtration prin- 
ciple originated by International, the satu- 
rated brine is th ghly filtered through a bed 
of undissolved rock salt. The rock salt itself 
filters the brine. Nothing else is needed. 





WHAT THE LIXATOR PROVIDES 


¥ Chemical and bacterial purity to meet the 
most exacting standards for brine. 

¢ Unvarying salt content of 2.65 pounds per 
galion of brine. 

¢ Crystal-clear brine. 

¥ Continuous supply of brine. 

¢ Automatic salt and water feed to Lixator. 

V¥ Inexpensive, rapid distribution of brine to 
points of use by pump and piping. 

Savings up to 20% and often more in the 

cost and handling of salt have been 

reported by many Lixate users. Why not 

investigate ? 





e You can eliminate shoveling, 
hauling, and laborious hand stir- 
ring of salt and water, and frequent 
testing of the brine strength — with 
International’s Lixate Process for 
Making Brine. Stops waste through 
spilling. Saves time and labor. 
Assures accurate salt measurement. 


e The Lixator automatically pro- 
duces 100% saturated, free flowing, 
crystal-clear brine — which may 
be piped to as many points in your 
plant as you desire — any distance 
away — by either gravity or pump. 
YOU SIMPLY TURN A VALVE for 
self-filtered, LIXATE Brine that 
meets the most exacting chemical 
and bacterial standards. 


An INTERNATIONAL Exclusive 


TLLIXATE Bees 


FOR MAKING BRINE 


* REG. U.S. PAT. OFF. 


INTERNATIONAL SALT COMPANY, INC., Scranton, Pa. 
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For Precision Control of Unkairing — 
use HOOKER sodium sulfhydrate... 


@ Thanks to Hooker Sodium Sulfhydrate, you can ad- 
just the sulfide and alkali strength of unhairing solu- 
tions exactly as you wish. 


This is because Hooker Sodium Sulfhydrate in lime 
forms only half as much caustic soda as the same 
quantity of Sodium Sulfide forms. 





Alkalinity may be increased, without changing sul- 
fidity, by adding controlled amounts of Hooker 
Sodium Sulfide or Hooker Caustic Soda. 


This precision control of solutions ends hide injury 
from high alkalinity, and assures production of 
stronger, cleaner, better grained leather. Lower alka- 
linity limits attack on the hair, giving greater yields 
of better quality product. 


Hooker Sodium Sulfhydrate flakes dissolve rapidly 
even in cold water, producing a clear solution which 
can be used at once. There is practically no sedi- 
mentation even after long standing. 


And Hooker Sodium Sulfhydrate saves you 40% on 
chemical handling and storage—because you need 
only 60% as much to obtain the same sulfidity as 
with double strength.Sodium Sulfide. 


Hooker Bulletin 500 tells more about Sulfhydrate 
Unhairing Solutions. It suggests procedures for 
calfskins, hides for sole leathers, for side and 
upper leathers, and for specialties. A copy will be 
sent you free when requested on your company 
letterhead. 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


1 UNION ST., NIAGARA FALLS, N. Y. 
NEW YORK, N.Y. * WILMINGTON, CALIF. 
TACOMA, WASH. 





CHEMICALS 


CAUSTIC SODA * MURIATIC ACID * PARADICHLOROBENZENE ® 
CHLORINE ° SODIUM TETRASULFIDE ° SODIUM SULFIDE 

















Cush-n-Fit SPONGE RUBBER 


Sheets—For insoles and fillers 
Molded Pads—Metatarsal, arch and heel 
Special Molded pads to your specification 


Write for samples and catalogue of complete line 


e 
Davielson RUBBER CO. BOSTON 29, MASS. 
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Fronts very quiet; talked around 
$6.50 to $6.75 at best, with little in- 
terest displayed anywhere. Butts also 
very quiet, with prices ranging 
around $2.75, depending upon 
quality. 

Sheep Pelts Same 

Lamb pelt situation holding around 
$3.00 to $3.25 for best Western 
lambs, big packer quality, per cwt. 
liveweight basis, but nothing actually 
reported from sellers.  Shearlings 
still the big item with packers; quota- 
tions here easing somewhat also. 

Best lines of No. 1’s for Mouton 
quoted around $3.00, with fall clips 
still tops at $3.50. Market for No. 
2 and No. 3 shearlings very quiet. 

Pickled skins quoted around $11 
to $12 per dozen for big packer pro- 
duction, sellers asking up to $14 per 
dozen. 


Dry Sheepskins Firm 

Trading continues limited as most 
buyers remain on the sidelines while 
sellers at origin are quite firm in 
their ideas, intimating they have no 
difficulty in selling either to their 
local tanners or other buyers. 

No sales at Melbourne last week 
and the Sydney auctions were post- 
poned a week. Pullers here are still 
showing very little interest in offer- 
ings, claiming that prices are entirely 
out of line. 

Reports that Europe is showing in- 
terest in Peruvian slats and bidding 
32c per lb. fob. Cannot confirm any 
sales here as buyers, when express- 
ing views, have much lower ideas. 
No recent offerings of Papra slats. 

Hair sheep markets continue firm 
and according to latest reports from 
Brazil, local tanners have been buy- 
ing cabrettas and paying prices close 
to those asked by shippers. Although 
most sellers ideas are around $17 for 
regulars, there has been an offering 
in the market of regulars and specials 
and regulars would figure slightly 
less. However, very little interest 
from glove trade and shoe buyers’ 
ideas generally around $12.50 c&f. 
Cape glovers variously held at $21- 
$22, basis large primes. Other va- 
rieties slow and nominal. 

Shearlings not selling. Asking 
prices for foreign skins figure too 
high compared with domestic mar- 
ket. Cables from the Cape offered 
14.114 inch skins, 80/90-tbs. at 50 
pence and 14-14 inch skins, 50/60- 
lbs. at 42 pence, c&f. 


Reptiles Slow 
Still rather slow in the raw stock 
market, as while tanners claim they 
have had some leather business, it 
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Arlingten [| 
| WOOL GREASE |, 
CARLOADS 


Largest Recoverers 


of 
Wool Grease 


Since 1896 


Arlington 
WOOL GREASE 


TANK CARS 


@ 
witian U/Adfonan company, INC., 


ARLINGTON DIVISION 


261 FIFTH AVENUE, NEW YORK 16, N.Y. 
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ARKO FAT LIQUOR LM:- 


Especially made for horsehide, cow sides glove and gar- 
ment leather. Excellent for goatskin glove and garment. 


ARKO FAT LIQUOR LC:- 
: a oil for deer, pig, cape and cabretta glove 
eather. 


ARKO FAT LIQUOR CB:- 


Processed sulfonated cod oil for vegetable leathers. 


ARKO FAT LIQUOR D:- 


For very fine suede leathers where dryness, nourish- 
ment and stretch are required. 


ARKO 
FAT LIQUORS 
FORMULATED 
FOR PERFECT 
TAKE-UP AND 
NOURISHMENT 


INC. 
rkansas (0. 
NEWARK, NEW JERSEY 

of Industrial Chemicals for ever 45 Years IheLe 


INFORMATION, 
SAMPLES AND 
DEMONSTRATION 
UPON REQUEST 














Use L&S WANT ADS 
for sale of machinery, equipment, supplies, plants, etc. 


They get results—only $2.50 per inch 
Send copy to Leather and Shoes, 300 W. Adams St., Chicago 6, Ill. 
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was only at low levels and to reduce 
their inventories. Asking prices at 
primary markets continue firm. 
India market firm. Not many 
skins coming in and shippers have 
been asking from 70-70%c for 
Madras bark tanned whips, 4 inches 
up, averaging 414 inches, 70/30 se- 
lection. Cobras held at 4%c for 
similar sizes but 80/20 selection and 
seller believes can obtain a bid of 


Calcutta. market slow with few 
offers noted. Back cut Agras, 9 
inches up, averaging 10 inches, 80/ 
20 selection, available at 22c while 
ovals, 40/40/20, 90/10, still at 18c. 
Water snakes salable but only 3 
inches up whereas most offers are of 
the smailer sizes and not taken. 

Siam market quiet with offerings 
of chouyres, 8 inches up, 2.8 kilos 
average, 80/20 selection, at 29c and 
similar aers at 15c while diamond 
pythons, 20 centimeters and up, av- 
eraging 22/23 centimeters, 80/20 
selection, held at $1.45. No offers 
of Brazil back cut tejus for shipment 
but understand a sizable quantity on 
spot sold at 60c. for 15/65/20 selec- 
tion. Giboias held at 80-82c fob. 
for shipment and buyers’ ideas 72-75c 
fob. 

Deerskins Lag 

Most large buyers are out of the 
market but some interest in Brazil 
“jacks” at 70c fob., basis importers; 
sellers talking 724-75c fob. South 
and Central American descriptions 
also held above buyers’ views. Siam 
market quiet and nominal awaiting 
offers. 

Pigskins Hold 

Firmer tone to the market and sell- 
ers not making many offerings. De- 
mand continues selective with buyers 
mostly interested in the better types 
and principally greys. Manaos grey 
pecearies can be sold at $2.40 fob. 
and Peruvian grey peccaries at $2.35 
c&f., but no late offers. 

















News Quicks 


About people and happenings coast to coast 





Kentucky 


©@ L&S’ Nov. 3 issue inadvertently 
listed Keystone Tanning & Glue 
Co. as a former subsidiary of Ameri- 
can Hide and Leather Co. The par- 
ent company, of course, was U. S. 
Leather Co. of New York. Auction 
sale of Keystone’s Middlesboro plant 
was held on the premises Nov. 14. 


Massachusetts 


® Voluntary petition in bankruptcy 
has been filed in Boston by Hyman 
Rodman, formerly trading as State 
Slipper & Shoe Co., 45 Wareham St., 
Boston, is is reported. Rodman is 
now employed by the firm as a slipper 
worker. His petition lists liabilities of 
$17,057 with no assets. 


® Sherman Footwear Co. of Marl- 
boro has completed deal to acquire 
California Casuals Shoe Co., Los 
Angeles maker of men’s casuals, ac- 


cording to S. Richard Sherman, pres - 


dent. All equipment, dies, lasts, pat- 
terns and assets are in process of trans- 
fer to the Marlboro firm, which will 
take over production of the popular 
casuals. The move will increase work- 
ers at the Sherman plant from 185 to 
some 400 by Feb., Sherman predicted. 
Sherman took over the former Dan- 
ahy Shoe Co. plant in Marlboro early 
in 1951 and has been specializing in 
production of men’s casual footwear. 


@ Reginald Perry has been ap- 
pointed general sales manager of 
Union Bay State Chemical Co., 
Inc., Cambridge. He is succeeded as 
sales manager of the Shoe Adhesives 
and Finishes Division by William J. 
Irwin. 


® Villa Leather Co., now located in 
a building of the Hamel Realty, Inc., 
in Haverhill, reports it will soon con- 
solidate all operations at its Haverhill 
plant. The company expects to em- 
ploy some 50 leather goods workers 
~ by next spring, according to Edward 


Schoenfeld, proprietor. Production 
will include such items as portfolios, 
brief cases, handbags and wallets. 


@ The Haverhill City Council has 
voted to sell Daniel Lewis, treasurer 
of Dan Lewis, Inc., a tract of land 
located on Walnut St. near the Haver- 
hill stadium. Terms of the transac- 
tion call for erection of a factory on 
the site within two years. Lewis re- 
ports his firm will soon expand pro- 
duction of Homasote heels and other 
shoe products. He estimates construc- 
tion of the new building will cost from 
$50,000 to $60,000. 


® Arthur Devlin, formerly associ- 
ated with Beadenkopf Leather Co., 
Wilmington, Del., has resigned to join 
Clifton Leather Co., Peabody side 
leather tanner. 


New York 


® Sidney L. Schiff, partner in Law- 
rence Schiff Silk Mills, New York 
manufacturer of narrow fabrics, was 
installed on Nov. 15 as president of 
the East Midwood Jewish Center, 
Brooklyn. The Center is affiliated 
with the United Synagogues of Amer- 
ica and is one of the nation’s largest 
and most active congregations in Con- 
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servative Jewry. It recently com- 
pleted construction of a million dol- 
lar school building with facilities for 
1,000 students. 


® Manor Made Shoes, Inc., Bronx 
manufacturer of infants’, children’s 
and misses’ stitchdown shoes, is now 
processing some 3,000 pairs per day 
under the supervision of Joseph Bus- 
low, former co-owner of Municipal 
Shoe Co. Charley Hallem and Tom 
Hayes, formerly associated with Mu- 
nicipal Shoe Co., are also associated 
with Manor Made. 


© The New York Superintendents’ 
& Foremen’s Association has opened 
nominations for its slate of candidates 
for officers to serve during the 1952 
business year. Elections are scheduled 


to be held on Friday, Dec. 7. 


® Vincent Melchore addressed the 
Nov. 9 meeting of the New York 
Shoe Foremen’s Association. A vet- 
eran of all phases of shoe manufactur- 
ing, Melchore spoke on “My 50 Years 
of Shoemaking,” and gave many val- 
uable hints to younger shoemen em- 
barking on careers. 


© Gustinettes, Inc., casuals manu- 
facturer, is introducing a new line 
of Compo footwear based on Italian 





ST. LOUIS ON DISPLAY 














Looking over a newspaper section featuring all St. Louis-made shoes with 
brand names identified are members of the St. Louis Shoe Manufacturers’ 
Association who met recently at a business luncheon. Ray Kohn, Associate 
president, holds the page while members of the publicity committee look on. 
Seated from left, Arthur Katzif of Hamilton Shoe Co., chairman of the com- 
mittee; and Irv. Rubenstein, Paramount Shoe Manufacturing Co. Standing, 
from left, Lester Tober, secretary-treasurer, Tober-Saifer Shoe Manufacturing 
Co.; Roy Harston, general manager, Life Stride Division, Brown Shoe Co.; 
McLeod Stevens, sales manager, Johnson, Stephens & Shinkle Shoe Manufac- 
turing Co., and Arthur H. Gale, Executive Secretary of the association. 
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TANNERY— DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 


FIRST QUALITY 


Many manufacturers who carefully guard their built-up prestige 
insure the superior quality of their products by using THIELE 
LEATHERS, because they have entire confidence in Thiele's set 

licy of uniformly-high standard quality through every phase of 
anning. 
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and French-inspired designs, accord- 
ing to Jordan Gustin. Initial produc- 
tion is expected to reach 800 pairs per 
day. 

® Irving Valentine has rejoined 


Charles W. Carvin Co., Inc. He will 
supply rayon linings to the shoe trade. 


® Langerman Shoe Co. of Brooklyn 
has discontinued operations. The firm 
produced 250 cases of casuals per day. 


® Ace Sole Cutting and Supply 
Co. of 174 N. Fourth St. has been 
recently opened in Brooklyn. 


@ The New York Hide Group 
Agency, Inc., has been organized in 
New York City. Henry M. Cohen 
of 51 Chambers St. is listed as prin- 
cipal, 


® The Boot and Shoe Travelers of 
New York, Inc., has scheduled its 
second annual market week for Jan. 
13-16, 1952, according to Henry H. 
Kaye, president. Members will dis- 
play their lines principally at offices 
in the Marbridge Bldg., New York 
City, although some lines will be 
shown in hotel rooms. The group 
is presently preparing a New York 
guide and directory for shoe buyers. 


Am-O- Krome 
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neg. U.S. Pat. Of. 
CAMBRIDGE 42, MASS 


November 17, 1951 








® General Cut Sole Corp., cut soles 
manufacturer at 177 William St., TRY THIS ON FOR SIZE 
New York City, is reported in finan- 
cial difficulties. Liabilities are esti- 
mated at approximately $40,000. 


@ Petition by United Shoe Workers 
of America, CIO, to represent work- 
ers in collective bargaining at Skippy 
Footwear Corp., Hazleton, Pa., has 
been dismissed by the National Labor 
Relations Board. 


© Brigadier General Robert P. 
Hollis has assumed command of the 
New York Quartermaster Procure- 
ment Agency, relieving Brigadier 
General H. L. Peckham. The latter 
has become The Deputy, The Quar- 
termaster General in Washington. 
During the fiscal year ended June 30, 
1951, the New York Agency spent 
over $2 billion in purchase of cloth- 
ing, footwear, textiles and other sup- 
plies for the Armed Forces. 











® Charles Footwear Corp. has been 

organized to make women’s high 

grade footwear at 162 Gates Ave, “Nice and roomy—as comfortable as an old shoe,” says the salesman as he 
Brooklyn. Charles Goldschweig is  prieg g pair of size 24 shoes on Pat MacFarland, dancer and aerialist with the 
principal, with Anthony LaMantia su- Shrine Circus. Pat looks a bit skeptical, feeling she might find the shoes a 
perintendent. trifle unwieldy in her work. The shoes are customarily worn by circus giant 
@ Newcomb-Anderson Shoe Co., Jack Earl and are now on display at the American Circus Museum in 


Rochester, has filed articles with the Sarasota, Fla. 
7 





Experienced shoemakers know and ask for 


“McAdoo & Allen’s” “Liberty Bell” Welting 


“Tops” for 2ualily 


McADOO & ALLEN WELTING CO. 


QUAKERTOWN, PENNSYLVANIA 


LEATHER 
YESTERDAY—TODAY— » wh 
ALWAYS! 
aa Abed 
DE: il B 


COMPOUNDS *» LIQUID EXTRACTS 
AMERICAN EXTRACT CO. wc... 


November 17, 1951 LEATHER and SHOES 


























office of the secretary of state in Al- 
bany to change its capital stock from 
$100,000 to $200,000. 


New York 
@ Mrs. Katherine S. Schieren has 
been named president of Charles A. 
Schieren Co., New York tanner with 
plant in Bristol, Va. She succeeds her 
late husband, G. Arthur Schieren, Jr., 
who died in Bristol on Nov. 1. 


Connecticut 
© Rogers Corp., of Manchester and 
Goodyear, manufacturer of shoe ma- 
terials and other products, has named 
Benjamin B. Levy as sales manager. 
Levy was formerly manager of the 
shoe products division and has been 
with the firm since 1944. He is a 
graduate of Harvard College. 


@® Charm Footwear, Inc., South 
Norwalk footwear manufacturer, has 
filed an amended plan of arrangement 
under Chapter XI, providing for pay- 
ment of 25 percent cash to general 
creditors. 

® Clover Mfg. Co., Norwalk manuy 
facturer of coated abrasives and grind- 
ing compounds, has named Theodore 


R. Treadwell as sales manager of its ~ 


full line of products. 


@® Arthur K. Stewart has been 
named representative of American 
Thread Co.’s Willimantic Mills, Wil- 
limantic, according to E. B. Shaw, 
newly appointed general manager of 
the New England sales division. Stew- 
art will also continue as agent for 
the firm’s Merrick Mill at Holyoke, 
Mass., until the mill is closed at the 
end of the current year. 


New Jersey 

© Amended Chapter XI arrangement 
to pay unsecured creditors of Fash- 
ion Sport Shoe Co., Inc., Paterson 
manufacturer of women’s footwear, 
at 1§ percent cash is reported ap- 
proved by referee. 

® Federal Leather Co. of Belleville 
reports its plastic fabric, Ermine, will 
be featured at the Popular Price Shoe 
Show in New York in leading manu- 
facturers’ displays of cement and Cali- 
fornia construction footwear. 


New Hampshire 

@ Matty Gronfein has been ap- 
pointed field sales manager for Laco- 
nia Shoe Co., Inc., Laconia, accord- 
ing to general manager Irving Selig. 
He will coordinate sales activities. 

~® Albert Manville has been re- 
elected president of Local 85, United 


Shoe Workers of America, CIO, in 
Manchester. Emile Blain is vice presi- 
dent; Francis Pritchard is treasurer. 


© With company earnings for the year 
already past the $7 million mark, 
Brown Co. in Berlin is enjoying its 
best business in 30 years, according 
to Laurence F, Whittemore, president 
of the firm. The firm will eventually 
spend $8 million in its 1951-52 ex- 
pansion plan, Whittemore reports. 


® Harry Phillips has been appointed 
manager of the newly opened Co- 
quettes division of M. Sibulkin Shoe 
Co. at Manchester. The new division 
will turn out a line of dressy flats 
to retail at $7.95-$8.95. Phillips was 
formerly with General Shoe Corp. and 
Merrimack Shoe Mfg. Co. 


® Salwin Leather Co. of Peabody 
is reported considering the opening of 
a factory at the Draper plant in New- 
port. Eugene Salloway, partner in 
the firm, has been conferring with the 
board of directors of Newport Indus- 
tries, Inc. Salwin’s plant in Peabody 
was recently destroyed by fire. 


Maine 
© Day Wood Heel Co., Inc., Lynn 


manufacturer of wedgies and wood 
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heels, is reported completing plans 
to relocate at Phillips. Operations in 
the new plant were scheduled to begin 
Nov. 10 with George Goldberg as 
president and Isadore Brown as treas- 
urer. Philip Allen is superintendent. 


© Officials of the Eastport Chamber 
of Commerce are reported attempting 
to raise some $2,500 to help Spack 
Shoe Co. of Roxbury, Mass., move 
its equipment and material to the 
Maine town. 


Missouri 


@ Employes of the Hermann branch 
of International Shoe Co. recently 
voted against representation by United 
Shoe Workers of America, CIO. The 
vote in the National Labor Relations 
Board election was 169 for the union 
and 229 against. Balloting marked 
the sixth time the union has failed 
to win an election in the factory. 


@ Irving Sachs, president of Shu- 
Stiles, Inc., St. Louis shoe wholesaler, 
has been fined $40,000 for U. S. Dis- 
trict Court Judge Roy W. Harper 
after pleading guilty to four counts 
of income tax evasion totaling $128,- 
721. 


® Estate of Louis K. Kane, late pres- 
ident of Boyd-Welsh, Inc., St. Louis 
shoe firm, has been valued at $141,995. 
Bulk of the estate goes to his widow 
and sister. 


© The Steelcote Mfg. Co., St. Louis, 
has developed a new surface coating 
for all metal surfaces which is claimed 
to protect against rust, corrosion and 
other types of deterioration caused by 
a variety of conditions encountered 
industrially. The Stainless Steel Coat- 
ing is recommended for all types of 
surface maintenance on metals and 
machinery. 


Minnesota 


© Employes of LaGrange Shoe Corp. 
ended a strike last week after approv- 
ing a new contract calling for a seven 
cents hourly wage increase, two addi- 
tional paid holidays and a six-month 
reopening clause. Close to 125 work- 
ers were affected by the strike. 


Canada 


@ Jack Kerr of Albert Kerr, Ltd., 
Toronto, will serve as regional con- 
vention chairman for the next Cana- 
dian meeting of the National Hide 
Association in Toronto, March 3, 
1952. He will be assisted by Homer 
P. McKenzie, regional chairman for 
Ontario. 
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BETTER SHOE BUSINESS 
(Concluded from Page 20) 
mise, of necessity, that none of these 
three developments will occur. 

Shoe production during the first 
half of 1952 should be slightly 
greater—by 3 percent—over 195] 
and about equal to 1949 output. The 
increase in civilian shoes will actually 
be greater than this total, because of 
an expected decline in military shoe 
requirements. 

Shoe sales at retail should show 
continued improvement in the near 


future. Good values and high styles 
should more successfully bid for the 
consumer’s dollar. Shoes in, closets 
will have to be replaced. Consumer 
income should continue at high—or 
go to higher—levels, due to wage in- 
creases or overtime pay. 

The next six to eight months should 
show substantial improvement in the 
shoe business. The wise manufac- 
turer and merchant will plan his op- 
erations to provide maximum values 
and service to his customers, and a 
profit for his company. 
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cATTENTION «C(ANUFACTURERS 


Remember the old days when the shoe cutters 
used to cut by hand with a bound pattern. The 
production was very poor. The main reason 
was that cutters using that type of pattern 
weren’t sure of the quality of leather under 
the pattern. Therefore, there were plenty of 


rejects. 


Then the open clicker came on the market. The 
cutters can see all the skin — also the ease of 


handling plus the increased production. 


Would you like to go back to those days? If not, 
always demand the ALL-OPEN DIE and keep 
up your quality and production. 
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FRENCHY-LOOK HEEL 

(Concluded from Page 22) 
their hey-day as well, since they are 
in keeping with this trend yet are not 
quite so radical a change. Also en- 
tering into the picture are Spanish 
type heels which are spikes with a 
slight curve to them. 

These midget heels are best on the 
extreme tapered toe, which now 
seems to be pretty well established. 
Interesting is the fact that although 
tapered toes were at first considered 
a strictly high-heel style, they have 
now proven to be best, as far as con- 
sumer acceptance and response, on 
these moderately high Louis heels. 
The combination is logical in that 
both the heel and the toe have an 
aura of mid Victorianism about 
them, following the costume stress on 
elegance, and therefore go well to- 
gether. 

France Longtime Leader 

Traditionally a slender type heel 
with curved back line and lip extend- 
ing part way under the shank of the 
shoe resulting in a curved breast, it 
was worn in France as early as 1300. 
Up until a relatively few years ago, 
France was the leader in all fashions, 
includiag shoe styles, so that any idea 
introduced in that country with re- 
sultant popularity was copied in 
America. 

Standard types of heels are getting 


- slimmer, again following trend to 


femininity and daintiness. This is 
true of all heights and especially true 
of the higher heels which are largely 
used for dress type footwear. 

Low Heels Gain 

Low and flat heel shoes for Spring 
and Summer will be more important 
than before. Heel manufacturers are 
working out new ideas on a low con- 
struction. The modified Louis heel 
enters this category, but does not play 
as important a part as it does in those 
slightly higher. 

A new low, scoop-type wedge is 
arousing considerable interest and is 
popular on “rocka-bottom” shoes. 
Brevitt type constructions are featur- 
ing a hooded heel as a new innova- 
tion, adding novelty to the casual 
field which is expected to be tre- 
mendous. 
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SHOE FABRICS 


(Continued from Page 26) 


warm-weather and  good-wearing 
qualities, are that mesh will enjoy a 
much bigger season than heretofore. 
Practically every men’s line in the 
country has included at least one 
mesh-type. 


The trend toward mesh has now 
definitely swung into the juvenile 
field. Leading children’s style houses 
have new lines using mesh in com- 
bination with soft leathers for misses’ 
shoes. These shoes are being de- 
signed with the same care and con- 
sideration given to the styling of a 
comparable women’s line with the re- 
sult that here are shoes at their best 
when considering wearability, smart 
appearance, latest styling, and ever- 
essential comfort. 


Leading colors in mesh, in order 
of importance, are white, wheat, 
black, navy (probably first during 
Easter season and brown. Pastels 
will be more important this year than 
the deeper, more vivid tones. Espe- 
cially good in the pastels are all the 
violet hues, while orange and pink 
are also prominent. However, all 
of these fall into the category of 
fringe colors and will account for a 
small percentage of sales. Many re- 
tailers will show them as window 
dressing. 


Linen To Be Strong 


The second leading fabric for 
Spring, which will account for the 
greatest yardage volume and possibly 
a slighter greater pairage volume 
than mesh, is linen. Big news in this 
category are the embroidered linens, 
which follow the general over-all 
fabric trend to texture interest. The 
danger in this type of material is that 
often the pattern is unbalanced for 
use in shoes. Shoe fabric dealers 
have discovered that just any em- 
broidered linen will not do, and that 
because of the type of cutting pe- 
culiar to shoe patterns, special care 
has to be given to the blocking and 
designing of the embroidery pattern. 


Imported linen prices are about 
30 percent higher than last season. 
The reason for this is twofold. First, 
last year’s flax crop, in both Ireland 
and Belgium, chief producers of the 
raw material, was short. Secondly, 
industrialization in these countries 
has increased with the result that 
fewer men are engaged in the spin- 
ning and manufacture of the cloth, a 
home and farm process in those coun- 
tries. The supply, therefore, is in- 
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Yes, since 1918 RONCI—the world's largest manufac- 
turer in its field—has been a leader in the design and 
production of quality Buckles and Ornaments. The reason 
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adequate. One leading shoe fabrics 
house, doing a big business with em- 
broidered linens, reports that to date 
it has been able to obtain slightly bet- 
ter than 40 percent of its require- 
ments at a reasonable price. 

Linen shoe styles cover the gamut 
from casuals to pumps with the stress 
on pumps. Chief colors are white 
and wheat, in that order of impor- 
tance. Other colors are unimpor- 
tant since most consumers prefer to 
buy white shoes and have them dyed 
to the desired shade. Some fabrics 
people, however, do not agree with 
this policy. These feel that since 
linen shoes, unlike satins, are worn 
in the daytime as well as evening, the 
dye colors are very apt to change or 
fade when exposed to direct sunlight. 
They base this belief on their own 
experiences of difficulty in finding 
suitable dyes which are color-proof 
at the manufacturing level. They 
contend that a linen shoe, dyed in 
the retail store with a stock dye in 
a few minutes, cannot possibly hold 
up well when exposed to sunlight and 
other weather and atmospheric con- 
ditions. 

The embroidered linen types are 
being shown in white, wheat, black, 
navy and brown. They are also being 
shown with a white background and 
multi-colored embroidery. These are 
being styled in everything from ‘cas- 
uals to high-style dress shoes. 

Shantung is no more important 
than it was last season. Domestic 
shantung prices have softened slightly 
with the general softening in the tex- 
tile market. The supply is adequate. 
Something new in this category is a 
frosty silk shantung with a new icy 
look for Summer. This features a 
yarn-dyed silk being shown in 21 
colors, largely pastels along with the 
basic colors. 

A new item which is meeting with 
tremendous success in the women’s 
lines is a ribbon weave. This is a 
basket weave pattern featuring either 
finished-edge ribbons or unfinished- 
edge ribbons, depending on the price 
and quality required. It is bein 
shown in multi-colors, white a 
black, white with colors, and brown 
and grey ombres. 

Lowered leather prices have cut 
into the shoe fabric business. Shoe 
fabrics dealers feel that only the 
actual leather substitutes may be af- 
fected in the three and four dollar 
lines. Suedine is losing ground to 
synthetic leathers because of the in- 
creasing popularity in smooth leath- 
ers over suedes in higher-price lines 
which is carrying into the lower- 
price field. However, suppliers of 
the vinyl-coated fabrics and other 
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plastics and non-leathers believe that 


the dent created by lowered leather ' 


prices is negligible, since they are 
making possible the manufacture of 
an inexpensive, colorful shoe with 
material which stands up as well as 
leather. 

The vinyl-coated fabrics have 
maintained price and improved in 
quality. Supply is plentiful and im- 
portant colors for Spring and Sum- 
mer are the pastels which will be 
used in all-over as well as in com- 
binations of two or more. Predic- 
tions are that this Spring and Sum- 
mer will be the most colorful season 
in women’s shoes. 

Of rapidly growing importance are 
men’s fabric casuals. Most men’s 
houses have now included a fabric 
shoe in their lines, these with crepe- 
type soles. This trend began last 
season when the major rubber com- 
panies produced their canvas upper, 
synthetic crepe soled shoes which 
met good consumer acceptance. New 
weave patterns are being developed, 
largely based on the basket weave. 
Materials are five-ply cottons and 
important colors are dark brown, 
maroon or burgundy, natural, dark 
green and blue. 


For Men, Too 


There is quite a bit of talk about 
special linen weaves for men’s shoes. 
These heavier linen weaves, with defi- 
nite masculine look and appeal, have 
now been developed. A few for- 
ward-looking fabrics houses predict 
that in another year or two, linen 
type men’s shoes will sweep the coun- 
try. They feel that since the fabric 
trend in men’s shoes was started with 
nylon and is now established, new 
horizons have been opened up for 
the right fabrics in men’s footwear. 


Nylon mesh, of course, is the lead- 
ing fabric for men’s Summer shoes. 
Consumers enjoyed the good looks, 
lightness, comfort and coolness of 
these shoes last season. However, 
there is a danger here that nylon 
types will be abused, resulting in 
unfavorable public reaction. If the 
nylon mesh used is not a proper mesh 
for shoes, its popularity will die im- 
mediately. Nylon mesh can be im- 
proper iir two ways: First, the mesh 
itself is not properly constructed; 
and second, the finish in the mesh is 
not consistent with the finish of the 
leather, to be used in combination, 
so that it will wear properly. 

Although nothing is being done by 
the shoe fabrics people by way of 
organized industry promotions, in- 
dividual fabric houses are using their 
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@® Guaranteed ® Hugs the wood 
Ankle comfort Trim Top Line 
©@ Firm Side Wall Flexible-Resilient 
© One piece — Non-Squeak 
Not Laminated Solid Seat 


. +. and assures you the ultimate quality 
, Plus beautiful footwear 


VAN HORNE-KAESTNER LEATHER CO. 


1911 SOUTH ALLIS ST., MILWAUKEE 7, WISC. 


CUTTING, PERFORATING, 
MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


Write, Wire or Phone 
INDEPENDENT DIE & SUPPLY CO. 


LaSalle near Jefferson 
Se ee OU er ee Oe a 
Phone: GRand 2143 














ONCE =—THEN ALWAYS 


Transmission, Bridle, Strap 
Hydraulic Leathers 
Oak, Chrome, Combination Tan 


HANS REES’ & SONS 


39 Frankfort St. Tannery at 
New York 38, N. Y. Asheville, N. C. 


SUPEREES.- the superlative leather! 
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5 GOOD REASONS WHY 





t's Smart Business To Have 
WINDRAM Handle Your Backing! 


Proper Backing requires specialized machinery and 
methods . . . too costly for a shoe manufacturer to install 
and operate. 


Proper Backing requires the up-to-the-minute know!- 
edge of experts . . . knowledge of new developments in 
rubber chemistry, plastics and synthetics fibers. 


Quality Backing means so much, yet costs so little . . . 
usually less than 1%, of the total cost of a shoe. 


It doesn't pay to gamble with backing to save a few 
pennies a yard. These few pennies can cost you REAL 
DOLLARS and headaches later on. 


Backed by Windram means backed right . . . backed 
better . . . and backed at a cost that's far less in the 
long run than cheaper combining. 


COMBINING— ELASTICIZING 


WINDRAM 2s [: y 


BACKING CLOTH and PLASTICS 


WINDRAM MANUFACTURING COMPANY 
Established 1867 
So. Boston, Mass. 
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own tools of promotion to maintain 


‘and increase the popularity of their 


products in shoes. Many are now 
showing pullovers, designed by lead- 
ing stylists throughout the country, 
to aid manufacturers in visualizing 
the possibilities of the materials. 
They are using more advertisin 
media aimed at both retailers on 
manufacturers, stressing chiefly the 
style value of the fabrics. They are 
also taking on the burden of supply- 
ing consumer service type leaflets 
explaining how to care for the fab- 
ric shoes and how they should be 
cleaned. 


SHOE INVENTORIES 
(Continued from Page 35) 


At the end of each year, the Com- 
merce Department announces its esti- 
mate of the inventory position of 
retail shoes, in terms of “book value, 
unadjusted for seasonal variations.” 
While this is only an estimate, it is 
considered by department economists 
as “reasonably accurate,” subject to 
the current conditions of price 
changes. 

The value of the retail inventory 
is believed to lie in the fact that it 
represents stocks on hand the last 
day of each December, when inven- 
tories have been somewhat depleted 
by Christmas buying. It also shows 
the shoe industry at approximately 
what inventory level the new year 
starts. 

Here is the way retail shoe inven- 
tories are believed to have stood at 
end of each year in terms of book 


dollar values: 
$160,000,000 


To carry the inventory picture 
into 1951, we find that the position 
at end of each month estimated as 
follows (unadjusted) : 

Jan. 1951 

February 


491,000,000 
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The September estimate is a pre- 
liminary one and may prove to be 
lower when given a “revised” or final 
status. Such a downward trend is 
likely, as seen from a study of these 
same nine months of 1951 on a basis 
of “adjusted for seasonal variations” 
as follows: 


January 

February 481,000,000 
448,000,000 
477,000,000 
477,000,000 
475,000,000 
492,000,000 
499,000,000 
476,000,000 


The September estimates still are 
preliminary but thought by depart- 
ment economists to be likely to re- 
main about that level, because of the 
fact that September sales of the na- 
tion’s large shoe stores gained 27 per- 
cent over August. 

The inventory picture, for manu- 
facturers as compared to retailers, 
is somewhat clearer in that there is 
less guesswork or estimating in the 
assembling of data because there are 
fewer units to consider. This serves 
to narrow down the error margin, 
although no inventory estimate ac- 
tually can be regarded as 100 percent 
accurate because of price fluctuations 
and other factors. 

Here is how the Commerce De- 
partment researches estimate the 
value of manufacturers’ footwear in- 
ventories on a_ seasonally-adjusted 
basis compared with estimates not 
adjusted. All figures are in millions 
of dollars value: 


September 


End of month Adjusted Unadjusted 

Jan. 1951 .... 349.7 359.8 

February .... 344.5 363.8 

371.1 372.2 

377.5 378.6 

387.7 393.5 

398.1 402.1 

, 385.1 

August 331.0 
September estimates were in proc- 
ess of study and were expected out 
by mid-November, but unofficially 
the trend was said to be downward. 
The 1950 inventory values at end 
of respective months show the in- 
fluence of scare buying immediately 
following the start of the Korean 

“policing” action in June: 


End of month Unadjusted 
Jan. 1950 
February 

281,100,000 

278,100,000 

288,900,000 

299,000,000 
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GENUINE 
BUCK 


Genuine Buck 
is made only from 


Imported Deerskins 


GARLIN genuine buck is 
“THRU-WHITE”. It is finely 


napped and superbly tanned. It meets the exacting requirements of shoe 
manufacturers who will NOT compromise with quality. Value Minded 
buyers prefer genuine buck. 


GARLIN 


& CO... INC. 
44. South St., Boston, Mass. 


Sales Agents: William J. Dauer, St. Louis, Mo; 
A. E. Piekenbrock, Milwaukee 3, Wisconsin; 
Walter N. Schafstall, Cincinnati, Ohio; Russ White 
Co., Los Angles, California. 





a 
SOLID AND FIRM TANNAGE, BUT MELLOW 
ENOUGH TO CHANNEL WELL. 
UNIFORM NATURAL LIGHT COLOR. 
CLOSELY SANDED FLESH SIDE. 


CONSISTENTLY WELL-TRIMMED AND 
UNIFORM WEIGHT. 


MEETING ALL CHEMICAL AND PHYSICAL 
‘REQUIREMENTS TO MAKE A COMFORTABLE : 
AND LONG-LASTING SHOE. ; 


MANUFACTURERS OF GAHNA LEATHERS 
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Ne \IT CAN BE TOLD. 


Uni e many — UBS delayed 
intraducing #10 Ubagrip 
unit tested and proven. 
#1Q:Ubagrip is right. 
Fast drying 
ki ght cream color 
lirhinates color line between 
cA ole and outsole 

sii ed tack time 
23 dee stronger than the material 


Wi-a- o> Ltt 


ae Pe anént bond self-vulcanizing 


91 MAIN ST., hemial Cas oA 


or machine application 


d eliminate rejects 
ing #10 UBAGRIP 


pe sole is meeting 
are certain when 
) Ubagrip is reliable. 


@ generous sample. 


og 








September 


October 
November 


In round figures, the book value 
of manufacturers’ inventories of foot- 
wear at end of the years listed below 
was said by Commerce Dept. sources 
to be estimated as follows: 


$260,000,000 


The only available data as to in- 
ventories in the wholesale field is the 
monthly study made by the Census 
Bureau on “shoes and other foot- 
wear,” but this “reported dollar val- 
ues” of inventories at the end of the 
months listed below is a varying one. 
Some months 18 wholesalers report, 
other months it may be 22 or 23, 
or even more. 

Then, too, the figures may be dis- 
torted because there may have been 
price fluctuations. However, for what 
they are worth, here are the figures 
from the Census Bureau: 


End of month Firms Value (cost) 
June 1949 .... $14,029,000 
July 12,777,000 
August y 54,106,000 
September ... 49,637,000 
October 49,653,000 
November .... 51,599,000 
December .... 55,261,000 


June 1950 .... 61.803,000 
July 2: 58,707,000 
August 2: 53,671,000 
September 12,416,000 
October 11,883,000 
November .... 58,812,000 
December .... 64,515,000 


65,944,000 
64,259,000 
63,939,000 
67,557,000 
75,818,000 
80,802,000 
77,537,000 
78,402,000 
76,395,000 


Jan. 1951 .... 33 
February 


September .... 








CEORGE J. ATCHUE 


7 Lexington Ave., New York, N.Y. 


PAUL ZIEGLER 


4604 Langshores St., Philadelphia, Pa. 


SHOE FACTORY SUPPLIES CO. 


1200 So. Grand Blvd., St. Louis, Mo. 


SALES REPRESENTATIVES 

WARD & KENNEDY CO. 

1225 N. Water St., Milwaukee, Wis. 
HARRY ALBERT 

1316 N. Inglewood Circle, Nashville, Tenn. 
JOSEPH ZIEGLER 

5612 Glengate Lane, Cincinnati, Ohio 
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Deaths 


Leo J. Kirschbon 


... 73, leather executive, died recently 
in St. Mary’s Hospital, Milwaukee, 
after a sudden heart attack. A vet- 
eran of the leather trade, he had his 
own business in Milwaukee for 45 
years until retiring in 1947. A na- 
tive of Germany, he had come to Mil- 
waukee as a child and remained near 
there since. Survivors include three 
sisters, 





Harvey R. Sparks 
. veteran leather executive, died re- 
cently at his home in Collingswood, 
N. J. He was vice president and sales 
manager of Shingle Leather Co., Cam- 
den. A graduate of the University 
of Pennsylvania, he was engaged in 
the leather business for more than 35 
years, the last 20 with Shingle Leather 

Co. He leaves his wife, Jean. 


Arthur F. Berube 


. . . 43, shoe foreman, died recently 
in Auburn, Me. A native of Lewis- 
ton, Me., he had been a foreman at 
the Wood and Smith Shoe Co., Au- 
burn, for the past few years. He 
leaves his wife, Priscille V., his par- 
ents, two sisters and a brother. 





Canada 


@ Stewart Mossey Sales Co. of 
Montreal has been appointed sole Ca- 
nadian representative for Joyce Shoes, 
Inc., of Pasadena, Cal. President is 
Stewart Mossey, who also heads Denny 
Stewart, Ltd., women’s footwear man- 
ufacturer. 


® Officials of the footwear division 
of Dominion Rubber Co., Ltd., 
Kitchener, Ont., blamed “too much 
nice fall weather” recently in curtail- 
ing production and laying off some 
150 workers. 





Want QUICK Results? 

Use— — 

LEATHER AND SHOES' 
WANT ADS 


SYNEKTAN 0-230—A liquid syntan, combines with all natural extracts. 
Practical for any type of tanning or retanning. Replaces Sumac. 
SYNEKTAN NPP—For pastels in dyeing, produces full plump leather. 
SYNEKTAN NCRP—In combination tannage; or in dyebath for chrome 
stock for better grain. 
TANASOL NCO (Beads or Powder) TANASOL D (Liquid) 
With extracts, for lower costs and good color. 
TANASOL PW (Beads or Powder)—Bleaching chrome stock; also on 
chrome stock fir level dyeing and pastel shades. 
SULPHONATED OILS (Various Bases) 
MONOPOLE OIL (for Finishing) 
EMULSIFIERS AND DETERGENTS—For good degreasing. 

Samples and information upon request. 


Passaic, N. J. 
Carlstadt, N. J. 
Los Angeles, Cal. 


DYEWOOD AND 
TANNING EXTRACTS 


SUMAC * QUEBRACHO ¢ GAMBIER 
FUSTIC * MYRABOLAM ® HYPERNIC 
HEMATINE © WATTLE © TANNIC ACID 


YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 80 YEARS 


the J,$. YOUNG CO. 


2701 BOSTON ST 
PHILADELPHIA, PA 
PATERSON, N. J 











SINCE 1888 
MANUFACTURERS OF 
ELECTROTYPE EMBOSSING PLATES 
SOLID STEEL ENGRAVED PLATES 
SMOOTH PLATES 
ALL SUPPLIES FOR BUILDING BEDS 


STANDARD EMBOSSING PLATE MFG. Co. 
125-131 PULASKI ST., NEWARK 5, NEW JERSEY 


Foreign Representative 
WOLFF INTERNATIONAL INC., 2677 NO. TEUTONIA AVE., MILWAUKEE 6, WISC. 











KENWOO) y 


For long life and best all-round results 
specify KENWOOD WRINGER FELTS 


qince for your: Stehling Continuous Feed Leather Wringing Machine 


Stehling Combination Putting Out and Leather Wringer » Quirin Wringer 
F, C. HUYCK & SONS « KENWOOD MILLS « RENSSELAER. N. Y. 
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PRE-FINISHES 


FOR EDGES ON 
RUBBER and LEATHER SOLES 


Beautiful and durable finishes in popular browns and black 
with a method of application that is inherently clean and fast. 
New Standards of quality at new high production levels. 

We supply the simple unit needed to finish 240 cases a day 
with one operator without royalties or contract obligations. 


CONTACT US FOR TRIAL SAMPLE AND UNIT 


Pe 


GAGAN BROTHERS 


Vanufacturing Chemists 
EVERETT, MASS. 


EVERETT 


73740 











anes of (Lualily 


SMOOTH AND ELK SIDE LEATHER 
e °@ 


VEGETABLE 
For Linings, Bags, Case, and Strap 


eh6©° 
INDIAN TANNED LEATHER 
For Fine Casuals and Sport Shoes 
e.hU6©° 


Also Contract Tanning 


ISCONSIN 
cathe’ Company 


1830 S.THIRD ST.,MILWAUKEE 4.W1S 


Coming Events 


Nov. 25-29, 1951 — Popular Price Shoe 
Show of America for Spring and Summer 
1952. Sponsored by New England Shoe 
and Leather Association and National 
Association of Shoe Chain Stores. Hotels 
New Yorker and McAlpin, New York City. 

Nov. 30-Dec. 1— North American Shoe 
Superintendents’ and Foremen's Associa- 
tion Convention. Walper Hotel, Kitchener, 
Ontario, Canada. 

Jan. 19-23, 1952—-38th Annual Mid- 
Atlantic Shoe Show. Sponsored by Middle 
Atlantic Shoe Retailers Association and 
Middle Atlantic Shoe Travelers Associa- 
tion. Penn-Sheraton Hotel, Philadelphia, 
Pa. 

March 9-12, 1951—Allied Shoe Products 
and Style Exhibit. Hotel Belmont Plaza, 
New York City. 

March 11-12, 1952—Showing of Ameri- 
can Leathers for Fall and Winter, 1952. 
Sponsored by Tanners’ Council of Amer- 
ica, Inc., Waldorf-Astoria Hotel, New 
York. 

May 5-7, 1952—Annual Spring Conven- 
tion of Tanners’ Council. Castle Harbour 
Hotel, Tuckerstown, Bermuda. 

May 11-13, 1952—Fourth Factory Man- 
agement Conference. Sponsored by Na- 
tional Shoe Manufacturers Association. 
Netherlands-Plaza Hotel, Cincinnati, O. 

May 19-20, 1952—Eighth Annual Meet- 
ing of National Hide Association, Hotel 
Cleveland, Cleveland, O. 

June 1-4, 1952—Annual Convention of 
American Leather Chemists Association. 
Ocean House, Swampscott, Mass. 

Aug. 26-27, 1952—Showing of American 
Leathers for Spring and Summer, 1953. 
Sponsored by Tanners’ Council of America, 
Inc. Waldorf-Astoria Hotel, New York City. 

Oct. 23-24, 1952—Annual Fall Meeting, 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, Ill. 

Oct. 27-30, 1952 — National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago. 











SHOE PRODUCTS « 
THAT SAVE PENN/ES 
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FOAM RUBBER 


Foam Rubber and Sponge 
Rubber are best for shoe 
and slipper cushioning. 
Easily combined with 
reguler platform materials. 


MARKEL PRODUCTS CO. 


STagg 2-1925 
892 Lorimer St., Brooklyn 22, N. Y. 


We can supply sponge and 
foam in regular thicknesses. 
Sheet and roll form. Write 
for samples and prices. 
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CLASSIFIED ADVERTISING 








Help Wanted 





Wanted and For Sale 





Wanted: Surplus Stocks 


SHOE peony ad nny SURPLUS OF 
ee Close outs, 


Sampies and Factory Damages 
Also LEATHER SURPLUS and REMNANTS. 


WRITE 
ATT AMROSE & SONS, 
SYRACUSE, N. Y. 





ie . 
Toggling Unit (For Sale) 

36 frame unit, 18 frames on each end. Size 
of frame 6% ft. x 6%ft., complete with 
motors and controls. Must be moved—no 
reasonable offer refused. For information, 
write L-5, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, Ill. 





Factory for Sale or Rent 


EASTERN PENNSYLVANIA (Danville) Fac- 
tory for sale or rent. About 22, sq. ft., 
two boilers, elevator, sprinkler system, 2 acres 
land, good labor conditions, equipped for tan- 
ning. Price $55,000 including machinery. 
Terms. Address L-8, c/o Leather and Shoes, 
20 Vesey St., New York 7, N. Y¥. 





For Sale — New 


1—108” Diameter by 312” Long Horizontal 
Storage Water Heater with steel shell \%” 
thick and bumped heads %” thick, welded 
construction. Storage capacity 11,900 gallons. 
Heating capacity 6,000 gallons of water per 
hour from 40° to 180° F. with steam at 100 
pounds pressure. Total weight approximately 
16 ton. Never been in use. Available for 
immediate shipment. Address L-7, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, Iell. 








For Sale—Equipment 


The following machines are offered 
subject to prior sale: 


2 72” PS Turner Setting Machines 

1 82” Turner Soak Flesher Machines 
4 American Ironing Machines 

1 72” Aulson Finishing Machine 

1 Fairbanks Scale 

1 Aulson Brusher 

1 Slocomb Clamp Stake (Motorized) 
1 sl 

1 


h 1 Macht 





Turner 12” Shanking Machine 


Address Box L-9, 
c/o Leather and Shoes, 
300 West Adams Street, 

Chicago, TMinois. 








Rates 


per 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

poe == ene advertisements cost $2.50 per 
inch for insertion under ‘‘Help 
Wanted”’ ona" “Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
eS at. ee ae oe Oe 


Tuesday 

issue of the following Saturday. 
Advertisements with — ae are 
strictly confidential information 
concerning them will "be" disclosed by the 
publisher. 


THE RUMPF PUBLISHING mag 
300 W. Adams St. 

















. J 
Tanning Equipment 

FOR SALE: 5 Curtin-Hebert 50” Lightning 
Buffers; 2 Baker-Layton 6’ Graining Machines; 
1 Traud 6’ Graining Machine; 1 Slocomb 24” 
Shaving Machine; 5 Overshot Buffers, Single 
Wheel; 1 Proctor & Schwartz Toggling 
Machine, 6 Frame; 1 Baker-Layton 5’ Season- 
ing Machine, rubber bolster conveyor type; 
Proctor & Schwartz Hair Dryer, 42 ft. long., 
capacity 300 Ib. short staple goat hair per 
hour; 3 Turner E 5-Table Setting-Out Ma- 
chines;; 1 106” rubber roll for Turner Splitting 
Machine; 1 DeVilbiss Single Spray Booth; 
1 Mariow Sewage and Sludge Pump, electric 
motor drive. Address L-6, c/o Leather and 
Shoes. 300 W. Adams St., Chicago 6, ll. 








Cash Buyers of All Grades of 


. . 
Animal Hair 

Horse and Cattle Tails 
Horse and Cattle Tail Hair 

Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 

230 Java St., Brooklyn 22, N. Y. 

Telephone: EVergreen 9-5953 


Wanted: Corrugated Cartons 


WE BUY surplus and discontinued stocks 
Any Quantity 
Any Size 
CANCO CARTON CO., 
1679 Milwaukee Ave., 
Chicago 47, Ill. 











SLIP-LAST FACTORY in St. oe fully 
equipped and staffed, producing 1,000 pairs 
high-grade shoes daily, available within 
30 days. 


Address L-4, ¢/o, 
Leather and Shoes, 
300 W. Adams 8t., 

Chicago 6, Ill. 























528-38 Park Avenue « Brooklyn 5, N.Y. ¢ Ulster 5-2451-2557 


an 
Finishers 


SHEEPSKINS 
SKIVERS 
@ SPLITS 


also 
CONTRACT 
TANNING 








inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 


EASTERN TANNERIES LTD. 


MAJID AHMAD ROAD 


KANPUR, INDIA 
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Tanner 

WANTED: TANNER, experienced in the man- 
ufacture of vegetable and chrome tanned sides 
and kips. Only tanners with long, practical 
experience in domestic tanneries should apply. 
Excellent opportunity for right man. Write 
details to L-10, c/o Leather and Shoes, 300 
W. Adams S8t., Chicago 6, Ill. 





Salesman 
WANTED: SALESMAN to take on a sideline 
of leather toplifts and soles for the Finding 
Trade. May cover any territory in the United 
States. Commission basis. 

Address L-11, 

c/o Leather and Shoes 
300 W. Adams St., Chicago 6, Ill. 





Situations Wanted 








Sales Demonstrator 


YOUNG MAN desires position as sales demon- 
strator. Five years’ practical experience in all 
phases of leather making, including two years 
in the laboratory. Willing to reloeate. 
ddress L-2, 
c/o Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, Ill. 





Tanner 
EXPERT TANNER AND FINISHER of chrome 
and chrome retan and vegetable—packing, 
hydraulic, belting—-lace leather, chrome, In- 
dian tan and rawhide. Glove leather, grain 
and splits, chrome sole, and other specialty 
leathers. Address L-12, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill, 





NbN 


Yiynond 








Brazilian Leathers 
Ask 
Schlossinger & Cia. Ltda. 


Caixa Postal 917 
Sao Paulo, Brazil 

















SPECIAL MACHINERY FOR 
WELTING 
RANDS 
HEELS 


THOMAS BOSTOCK & SONS 
BROCKTON, MASS 


APE 


sees BRON Be art aces His 














You can't fool me, George! Take 
that thing off your head and come 
up for a while and tell me more 
about Controlled Penetration of 
fatliquors by Salem Oil & Grease 
Co. to make leather softer and 
more supple. 











wititt 

* SPRUCE EXTRACT 
wit 

* POWDERED SUPER SPRUCE 
wut 


© LACTANX 
wit 


ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 














THE re suc- 
cessful press 
that prepares 
Sole Leather 
for drum 
tanning, ex- 
tracting and 
oiling. 
Also pre- 
WRINGER pares both 
bark and chrome tanned sides and 
whole hides for the skiving and 
splitting machine. 





Quirin Leather Press Co. | 


Olean, New York 
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Acme Leather Co. 

Ajax Machine Co. . Se apa 
Amalgamated Leather Cos., | nc. 
American Extract Co. 

American Hide & Lea. Co. ........ 
American Thread Co. .......... 
Arkansas Co., Inc. 

Armour Leather Co. 

Armstrong Cork Co. 


Barbour Welting Co. 
Belding-Corticelli Co. .. 
Besse-Osborn-Odell Co. 
Blackhawk Tanners 
Bostock, Thos., & Sons 
Boston Mach. Works Co. 
Brown Co. .. 


Campbell, D. R., Mach. Co. 
Campello Shank Co. 

Carr Leather Co. . e 
Crompton-Richmond Co., Inc. 


Davidson Rubber Co. 
Davis Leather Inc. 
Don-ite Co. 
Donovan, F. C., 
Drueding Bros. Co. 


Eastern Tanneries, Ltd. 

Eberle Tanning Co. om 

England-Walton Div., A. C. Lawrence 
Leather Co. ce 


Fleming-Joffe, Ltd. 


Gagan Bros. 

Garlin & Co., Inc. 
Gaywood Mfg. Co. 

Geilich Leather Co. 

Gleason Leather Co. 
Gordon-Gruenstein Inc. 
Greenebaum, J., Tanning Co. 
Gudebrod Bros. Silk Co., Inc. 


Harvard Coated Products Co., Inc. 
Hooker Electrochemical Co. 
Howes Bros. Co. 

Huch Leather Co. 

Huyck, F. C., & Sons 


Independent Die & Supply Co. 
International Salt Co. 


Kean, Fred, & Assoc. 
Knox, Jos. E., Co., Inc. 
Korn Leather Co. 


Lichtman, J., & Sons 
Lincoln, L. H., & Sons, Inc. 
Loewengart & Co. 

Lynn Innersole Co. 


Markel Products Co. 
McAdoo & Allen Welting Co. 
Milender, W., & Sons 


National Aniline Div., Allied Chem. & 
Die Corp. Insert facing Page 26 


Ohio Leather Co., The 
Ormond Mfg. Co. ; 
Overseas Publishers Representatives . 


Pero & Daniels, Inc. Front Cover 


Quirin Lea. Press Co. 
Rees’, Hans, Sons 

Remis, H., & Co. 

Respro, Inc. 

Robeson Process Co. 

Ronci Co., Inc. 

Ross, A. H., & Sons Co. 
Rotary Machine Co. 
Rueping, Fred, Leather Co. 
Salem Oil & Grease Co. 
Sanford Tanning Corp. 
Schlossinger & Cia, Ltd. 77 
Shain & Co., Inc. bake ee 


59 and 78 
77 


LEATHER and SHOES 


Snyder Buckram Co. ............ .. 7 
Standard Emboss. Plate Mfg. Co. .... 75 
Taylor, Thos., & Sons, Inc. . Back 7 
Thiele Tanning , RSP a 


Uni-Mark, Inc. ; 
Union Bay State Chem. Co. 
United Last Co. ; 
United Shoe Machy. Co. 
United Stay Co. ...... 


Van Horne-Kaestner Lea. Co. 
Verza Tanning Co. 


Whitman, Wm., Co. 
Windram Mfg. Co. 
Winslow hy & Smith Co. 
Wisconsin Lea. Co. 
Wolf, Jacques, & Co. 
Wright-Batchelder Co. 


Young, J. S., Co. 





HOTEL 
STRATFOR RD 
Convenient to everything 
in Chicago. wi 9 Be 

distance © - 
reg 25 home of the 
oi. mares $250 

4131 WN. rye Roa 


CHIC 





New Jefferson 
HOTEL 
Completely remodeled 
and refurnished — New 
Jefferson Hotel will make 
your visit to South Bend 
much more pleasant, 

CRISP 8975 


SOUTH BEND 


INDIANA 





odern 

wae comfort and con- 
venience to make — 
stay a delight in Kenosha 
__ where business an 

leasure mix. Home © 
the Town Casino. 

nATES $g75 


KENOSHA, Wisc 


November 17, 1951 





HEAD 
play ¢ sree in Cull ¢ 


These Are The Outstanding Fabricated 
Reinforcing And Lining Materials For 
Your Popular And Medium Priced Shoes... 


> Tufsta® the original, unwoven, non-fray, 
cotton base reinforcing material—used to give extra 
strength wherever a pattern has a weak spot. World 
famous in the shoe industry a quarter of a century. 


Tufsta® Doubler Tie ideat fabricated 

material to add plumpness to light leathers. Gives 
right body for stitching—is non-absorbent—won’t 
shrink—prevents wrinkling when lasts are pulled. 


Res proid® #1000 our finest socklining 

and heel pad material, made on a base of famous 
Tufsta with an abrasion and crack-resisting plastic 
surface far superior to pyroxylin-coated materials. 
Can’t fray at edges. No cloth weave to show. 


Resproid® #1300 and #1235 


Recognized as the outstanding vamp and quarter- 
lining material, with maximum moldability and great 
resistance to wear. Fabric base is specially treated 
with rubber to give excellent non-fray characteristics. 
High grade plastic coating resists cracking, 


peeling and abrasion. 


Durakalf® A long wearing, high quality 
vamp and quarterlining that comes in either high 
lustre pigmented pyroxylin-coated or plain dull 
finish. Both have a quality feel and appearance 
your customers will recognize at a glance. 


Also Reskraf® and Tuflex® — high 


quality, low cost heel pad and socklining materials. 


See The Famous Respro Line 
At The Popular Price Shoe Show of America 
Room 963, Hotel New Yorker, New York City 
Nov. 25 through Nov. 29, 1951 





. » . Call tor Comfort 


Comfort calls for 


Giuugor| 


A truly casual shoe must fulfill its visible 
promise of comfort. SHUGOR delivers better 
fit and complete foot-ease to casuals. It never 
fails to improve the pattern's appearance. 
Whether you manufacture casuals or other 
footwear styles, SHUGOR has a definite 
place in your planning and production. 

For style and fit suggestions, contact 


THOMAS TAYLOR & SONS 


COPR 1451 THOMAS TAYLOR & SONS FAVLORED-TO-FIT (R) 





